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WEEKLY REVIEW | 


Railroad Strikes Tie Up the Market—Canned Foods Will Be 
Cleaned Out by the Food Shortage—Market in Better 
Feeling Some Contracting on the Peninsula— 
Pea Acreage Smaller. 

The immense railroad strike, despite all that the daily papers . 
do not say, has had the effect of putting a complete quietus upon 
the canned foods market. It is very difficult to judge of exact 
conditions from the reports as they appear in the daily press, 
because if on the one hand the paper is a sensational daily it 
will “play up” the matter more than the event warrants, and on 
the other hand if the paper is a conservative, carefully edited 
one, it will deem it best for public good not to give the exact 
version of the affair, being satisfied with a brief statement or 
an enlarged statement that the trouble is about over. It is the 
worst tie-up which the country, as a whole, has ever witnessed 
in railroad matters, and the only hope is that the discord between 
the Unions will result in the failure of the effort and the early 
ending of the strikes. Freight embargoes are quite general as 
we write, and passenger travel has been badly hampered, and 
these two conditions are sufficient to take all life out of mercantile 
markets. 

Some of the larger cities have been fearful of a food shortage 
or famine, and, of course, there must be some trouble of this 
kind, at least to the extent of curtailing the supplies and certainly 
of throwing the demands upon stocks of foods in hand. In every 
such emergency canned foods step to the front as the great 
bulwark against hunger and the retailers report a very heavy 
demand for this class of goods. That merely means that the 
stocks which were “backing up” on the shelves of the retailers 
are now moving off rapidly, and will soon be all gone, and after 
them the stocks which the jobbers have been holding. So this 
ill-wind for the country, as a whole, has blown well for the 
canned foods industry. Possibly the day of improved market 
conditions for canned foods is much nearer than we think, and 
it will be hastened by every day that the strike continues. 

Where it is possible to trade and to deliver the goods the 
jobbers report better business in canned foods already, and this 
coming on top of their awakening to the fact that the Govern- 
ment is no longer a big operator in canned foods has set them 
all going and anxious to cover their requirements. Business will 
improve steadily from now on until the new packed goods come 
upon the market, and if those packs are not a great deal larger 
than now seems probable, there will be a rush, a boom to canned 
foods then that has never before been equaled. 

Writing us from Prospect, Va., the Glenn Canning Co., under 
date of April 13, says: “Following is the canning situation for 
Prince Edward county for the year 1920: Three canneries out 
of four closed entirely the other one operating about normal. 
One new canning company is opening up, which will mean about 
one-third of normal output from this county.” Our own informa- 
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tion from Virginia shows an unusually large number of canners 
who will not run this year, and the same is true throughout 
Maryland and Delaware. This condition is real and a serious ore. 

From the Peninsula come reports this week that growers 
have consented to contract acreage at $24 per ton, and that can- 
ners are signing up, although most of the canners profess to see 
no way under which they can expect to pack the goods on this 
basis and come out even. And we must agree with them, for it 
takes one better at figures than we are to figure a profit on 
tomatoes, on 1920 costs, with raw stock at $24 per ton. The 
price is too high and much higher than the rest of the country 
is paying. 

And speaking of tomatoes, all sellers will do well to remem- 
ber that canned tomatoes containing puree or added juice cannot 
be shipped into the State of Maryland after June 1, when the 
new Maryland Tomato Law goes into effect. And buyers of 
tomatoes will do well to remember that henceforth Maryland 
tomatoes will be packed without added juice or puree—the tomato 
and nothing but the tomato. This will cut down the pack of 
this old tomato-canning State, no matter what the crop and yield 
may be. And it is to be noted that the State of Delaware will 
be in line on this same kind of legislation, as Delaware has also 
passed that tomato-canning law. 

Unfavorable weather conditions are retarding the planting 
of the pea crop, although this immediate section has not suffered 
greatly nor been much interfered with, and the high-priced peas 
have gone into the ground here and are going in elsewhere. Ac- 
eording to all reports, the pea acreage of the entire country will 
not be up to former years by a considerable margin. 

The real test of the growers is now near at hand, when the 
ground will be definitely reserved for sweet corn, tomatoes or 
other canners’ crops, or seeded down to other farm crops. Ten 
days to two weeks more and the answer will be final, and that 
accounts for more activity among both growers and canners. 
Better yields mean that the growers may sell their crops at lower 
prices, and so enable the canners to get them to the consumers 
at a fair price, and there will, accordingly, be more effort along 
the line of improved yields than ever before. It has been a good 
winter, and we may reasonably expect a good summer and if 
such the yields will be better than last season. 

There are very few changes in the actual market quotations, 
but it is noticeable that a much improved feeling exists in the 
market. The jobbers are showing more interests in spots and 
futures, and we may expect to see the buying develop into some- 
thing more than like normal. We believe the worst is past and 
that better days are just ahead, with steady improvement very 
likely. 

NOTES AND OBSERVATIONS 


Sprague in a New Office—The Sprague Canning Machinery 
Company’s Baltimore office has been moved to room 704 Lex- 
ington Building, Baltimore, where Mr. Carl R. Gray will be 
in charge and ready to welcome his many friends and to take 
care of their wants. 


Owing to the rapidly increasing business in mill and fac- 
tory supplies the Sheppard Supply and Equipment Company, 
which up to this time has handled the account, found it neces- 
sary to relinquish the agency, effective April 15th, 1920. 


The Canned Goods Exchange Banquet—The banquet of 
the Canned Goods Exchange, given on Tuesday evening, April 
13th, at the Hotel Rennert was a very decided success and 
much enjoyed by all present, although the number was hardly 
more than half the usual crowd of the past few years. This 
has always been a grand jollification, with much music, singing 
and good addresses; but it was thought that this year, owing 
to the dryness, the affair would be dull. Those who so figured 
and remained away were largely mistaken, as there was much 
good music, some fine singing, quite a lot of the old jollifica- 
tion—if you know what we mean—and the Rennert lived up 
to its fame in the quality of the banquet proper. 

The business that was announced for this meeting, con- 
sisted in a very neat valadictory address by retiring President 
Benjamin Hamburger, in which he thanked the members for 
their unfailing support and co-operation, and which he urged 
to be continued for the incoming President, Mr. John R. 
Haines. And the new President made a very happy and well 
received little address filled with good witticisms and a promise 
cf the best at his command during his term. 

The election of the new officers was extremely formal— 
merely the announcement that the ticket or slate had been pre- 
pared at the last meeting, and would be considered unani- 
mously elected, a sentiment which the entire audience heartily 
endorsed. Mr. A. J. Hubbard, of the John Boyle Company, 
moves up to the Vice-Presidency, with no other material 
changes in the officers or the regular committees, 


As Brokers View the Market 


, Baltimore, Md., April 17, 1920. 

It begins to look like the pendulum, if it has not already 
started, is about ready to swing back to normal in the business 
conditions here in the canned foods markets. During this week 
as many as seven articles in the list of staple goods stood out 
strong, quite strong, with a decidedly upward trend to the market 
prices, namely, tomatoes, spinach, sweet potatoes, Maine Style 
corn, No. 2 pears, herring roe and cove oysters. Some of them 
were fairly active and the others would be more active if the 
eanners had more goods to sell and were more in the selling 
humor. Returning confidence in the outlook for the business, 
on the part of the jobbers, may be the basis of the improvement, 
or it may be a natural reaction from a long period of depression 
and declining prices which was inevitable and much overdue. 
Whatever the cause may be, everyone will feel friendly toward 
the recovery of the market from the rut into which it had fallen 
and had made us all see things red. Your next inventory will 
show higher valuations on canned goods. 

Trading in tomatoes for future delivery at fixed prices has 
not yet opened up in the Tri-States territory, with little or no 
prospect of doing so this month for the reason that the growers 
and eanners are still unable to agree on a settled price per ton 
for the 1920 crop. The time is at hand for them to get together 
and do business, and it is to be hoped that their differences will 
shortly be ironed out satisfactorily so that everyone can go ahead 
along the same old lines, During this week we received more 
inquiries for future tomatoes than we got during the previous 
three months, Evidently jobbers’ interest in them is awakening. 

Spot tomatoes were active this week for all sizes. more espe- 
cially for No. 2 cans, and if all the inquiries now coming in 
result in buying orders, there will be a rally in the market prices 
all along the line. It is not necessary to again go all over the 
ground which has been so thoroughly threshed out by our well- 
informed competitors as well as ourselves, but we do reiterate 
our belief that the lowest prices for this year are now behind us. 
Cover your wants for April, May, June and July, and send us 
your orders early next week. 


Spinach is the strongest article in the list today because the 
shipments of the early crop from the Norfolk section were cut 
short rather suddenly by the labor troubles, cool temperature, 
rainy weather and unsatisfactory returns for the farmers at the 
wholesale market last week. The canners are unable to date to 
accumulate any stocks of it, so that we must now look to the 
crop in the vicinity of Baltimore, due in a couple of weeks from 
now. for the entire requirements of the canners for the spring 
and summer trade. Weather conditions are not favorable at this 
time. Buying for May shipment is large; get in touch with it 
next week. 

Canned sweet potatoes were friendless for so long that they 
were neglected until the price of Irish potatoes commenced to 
soar, to which we had directed attention. Meantime the stocks 
here were dribbling away unnoticed in little orders. Today the 
situation is reversed, following quickly the publication of the 
surprising statistics in our last issue, 10th. Buy them now at 
today’s prices and you certainly will have no regrets later on. 
The next canning season is six months off. Would like to see 
you get the best of the market. 


Next in demand is Maine Style pack Maryland corn, another 
friendless article during the winter months, but now is about to 
come into its own. The ‘outlook favors a higher market for that 
grade. Illustrative of the wide demand for corn this week, we 
bought it for our jobber friends at $1.05 dozen minimum and 
$1.90 dozen maximum, for prompt shipment, and in large lots at 
those prices. 

The other lines of vegetables showed but little life during 
the week, the orders were small and, evidently, for the purpose 
of filling the gaps in broken stocks. 

The reported scarcity of sugar is not a dream, and the high 
cost of it is a reality, Whether the speculators will turn it loose 
in time for the canners to pack syruped fruits this season Tre 
mains to be seen. All surplus stocks of California fruits, except 
outside brands offered in this market, have been sold. 

No. 2 pears in syrup are in very good demand continuously, 
and the offerings are light. No. 3 pears are firm, too, though 
not so active. Apples are dull, except in little orders. Jams, 
jellies, ete., cut very little figure in this week’s work. 

Herring roe and cove oysters occupied much attention of 
the jobbers all through the week. Light offerings and increasing 
demand caused a stronger outlook for higher prices. Buy both 
of them next week. 


THOMAS J. MEEHAN & CO. 
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TESTING ROOM 


HANSEN PEA BEAN FILL 


WHY THE HANSEN FILLER IS A PERFECT MACHINE 
‘‘Passing from the erecting room we followed the overhead conveyor tracks into a long, well-lighted room called 
the Testing Room. Here we found long lines of Hansen Fillers on the testing blocks, each machine being made 
to endure a rigid test under conditions as nearly similar to actual factory conditions as could be obtained. Each 


machine is operated continuously from ten days to two weeks, under the most exacting tests and inspection, so 
that when the Hansen Filler is finally O. K’ed for shipment, it can truly be called a Perfect Machine.’’ 


THE WISCONSIN CHAIR COMPANY 


Manufacturers of Hansen Corn Cooker-Fillers, Conveyors, Gallon Fillers, Can Washers, Etc. 


CANNING MACHINERY DIVISION PORT WASHINGTON, WIS. 
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NEW YORK MARKET 


Railroad Strike Paralyzes Business—Stocks of Goods Cleaning 
Out of Retailers’ Hands—Tomatoes Continue Weak— 
No Futures Being Placed—Maine Canners With- 
draw from Market—Small Demand for 
Peas—A Word About Each Article in 
Cans—Picked up in This Market. 


Reported by Telegraph. 


New York, April 16. 

The Situation—With everything in and about New York 
upset by the railroad strike this week, the situation doesn’t 
appear much like a market. Many buyers who would have 
been here during the week were prevented from starting by the 
tie-up of transportation, or were turned back after they did 
start because of the possibility that they couldn’t get back 
later. A few who were here remained, but after they made 
their purchases they lost interest in the market and their 
presence did not add to the general benefits. Retailers have 
been unabie to get deliveries, excepting where the overworked 
motor trucks could reach. Wholesalers have many cars tied up 
on sidings, no one knows where, nor does anyone know when 
they will arrive at their destination. Fortunately New York 
has not approached famine conditions, but the shortage has 
been sufficiently alarming to satisfy those who want excitement. 
As this is written no indication of a break is seen, but condi- 
tions change so rapidly that it may be all over by the time this 
is in print and normal conditions may be in force. Trade as a 
whole is hesitating and the market is unsettled. What the out- 
come will be it is quite impossible to say. Buyers are placing 
few future orders for some of the most wanted varieties and 
canners are becoming alarmed at the indifference of jobbers. 
Packers say that they cannot go ahead with their orders to 
growers until they have received orders for future delivery. 
The time is passing when the seed can be put in the ground 
and unless something is done soon it will be too late to do busi- 
ness at all this year. Prices are unchanged, but in the absence 
of business are little more than nominal. 


Tomatoes—The market is weak and buyers are indifferent. 
The Government is reducing its holdings, but it has a block of 
2,800,000 No. 3 cans, which are to be sold in Baltimore next 
Thursday. Whether this is all of the Government stock the 
trade is unable to discover, but if it is not some of them will 
feel discouraged. What with surplus Government supplies, ap- 
parently without end, and with the banks forcing liquidation 
of the holdings of many operators, the situation has become 
strained enough without further disruption by reason of the 
appearance of unsold Government supplies of unknown magni- 
tude. Prices have run about as follows: For No. 2s, $1.05a 
1.10; No. 3s, $1.45a1.50, and No. 10s, $5.00a6.00. Govern- 
ment No, 2s have sold at $1.021% and No. 3s at $1.42%. Cali- 
fo. nia stocks are dull at $1.2041.25 for No. 2%s and $4.50a 
4.75 for No. 10s. Little speculative buying for future distri- 
bution is reported because of the expected high costs of the 
coming season pack. Much uncertainty prevails because of the 
indifference of buyers for future requirements and some pack- 
ers are beginning to fear that they will be unable to get 
either orders or raw material to fill what they may obtain. 


Corn—Maine canners have withdrawn from the market 
where they have been selling for $1.60 factory for fancy. Buy- 
ing is limited. Spot standards and fancies are dull. Because 
of the large pack of Maine fancy last season a surplus is left 
and some spot sales are under the range of $1.50a1.60. Stan- 
dard Southern Maine style is quoted nominally at $1.10, but 
$1.07% will buy and perhaps $1.05 will take a few lots, The 
poorer grades are those offered at the inside figure. West- 
ern corn is said to be moving slowly, with little or no interest 
in either spot or futures. New York fancy is held at $1.60, 
but movement is slow. Standards are neglected at $1.45a1.50. 

Peas—Supplies have sold fairly well, and some attention 
has been devoted to extra standards, but demand seemed to be 
without force and amounted to very little. The cheapest ob- 
tainable supplies on the spot are priced at about $1.30. Other 
grades are inquired for, but the inquiry, so far as reported, has 
not yet resulted in business. The future situation is better 
than in tomatoes. Important orders have been placed and the 
insistence of packers upon the sale of all grades together has 
balanced up the orders and has put them in position to feel 
reasonably certain of their future. Growers are not quite as 
enthusiastic as they were, the scarcity of farm help causing 
apprehension among them. What will result from this is un- 
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certain, but it will hardly be of benefit to the growers, and 
ultimately to packers and consumers. 

Asparagus—The market would be active if stocks were ob- 
tainable, but first hands are virtually sold out and very little ot 
any grade is left in any quarter. Tips are running low. New 
pack goods are being bought in some volume, but prices are 
unnamed. 

Fruits—Considerable sales have been made in 6,000 to 
10,000 case lots because of the forced liquidation through 
the action of banks in taking up loans. The result is that 
many sales have been made at low prices and the present 
owners feel that they have bought desirable fruits at suffi- 
ciently low figures to insure a profit upon the investment, even 
though the situation is anything but satisfactory. Extras, 
extra standards and some seconds have been sold in this way 
and are now looked upon as reasonably good investments. The 
reduction of stocks which have been offered at rather low 
prices will help the general market somewhat. None of them 
have yet appeared in regular jobbing channels, but perhaps that 
appearance will be delayed until something takes place to en- 
courage bringing them out. 

Peaches—This article has been thrown on the market by 
liquidation in fully as liberal volume as any other variety at 
prices which will insure the purchaser a fair profit. How- 
ever, business is light and sales apparently have fallen off, 
either because these transactions are known, or the high prices 
charged have forced retailers to further conservatism. 

Apricots—No one seems to want apricots and if sold at all 
they must go out at low figures. The market has seldom 
appeared so indifferent. It is said that some dealers do not 
get a request a day. 

Pineapple—The better grades are steady, but poorer offer- 
ings are weak, yet even at lowered prices few seem inclined to 
buy. 

Peas—They are not plentiful as some of the other varie- 
ties, yet business is no more than steady, and is chiefly in 
small lots. Buyers show little disposition to take any con- 
siderable quantities, 

Salmon—The market is dull and little interest is shown by 
anybody. Some Government released stock has been sold at 
$3.41 for red Alaska. The offerings came from the naval 
stocks and most of it was 19!8 pack, with some as old as 1917. 
Last year’s pack is generally held at $3.50a3.60, but some shad- 
ing is reported. Medium reds hold their own at $2.85. Pinks 
were generally priced at $1.80, but a few are offered as low as 
$1.75. Chums sell around $1 50, either up or down as the case 
may be. Advices indicate a firmer market on the coast. Noth- 
ing definite has been heard regarding this season’s prices. The 
only thing said is that they will be high. 

Sardines—Maine pack is at a standstill. The domestic de- 
mand is small and very little export outlet is developing. Some 
weak holders are underselling the market at packing points. 
The new season will not start on April 15, as usual. More 
likely it will be well toward a month later when it opens, 
therefore packers are not in position to name prices. Cali- 
fornia pack moves slowly. Ovals are weak. Imported fish do 
not seem to be wanted. . 

Lobsters—Announcement of opening prices caused some 
interest. Halves are priced at $4.75, pounds at $9.25 and quar- 
ters $2.62, all f.o.b. Portland, Maine. The advance on quar- 
ters is 75 cents and on tounds $1.00. Verv little buying has 
yet been done. 

Shr mp—The market has beer a shade more active, but 
movement doesn’t improve much, even under those condi- 
tions. 


PICKED UP IN PASSING. 


With transportation lines tied up, including the ferries 
across the North River, which have been running in only a 
desultory way for a week, the food situation in New York has 
taken on an alarming aspect. While it has not yet approached 
famine conditions, it is bad enough, and growing worse as 
this is written. Railroads are exerting themselves to run food 
trains and prevent suffering, but as more and more of the crews 
desert the situation becomes more acute, and as this is sent 
out the outlook is bad enough to suit the most arrogant Bol- 
shevist. Thousands of commuters are kept from their busi- 
ness and all the enterprises which center in and around New 
York are more or less disrupted. And the worst feature of it 
is the people are taking the matter good naturedly. Instead 
of getting together in mass-meetings and denouncing the out- 
rage, as they should any outrage, they are considering it a joke 
and allowing them to get away with some of it. A few of the 
suburban communities worst affected are holding mass-meet- 
ings and passing drastic resolutions, at the same time volun- 
teering to man trains or guard property, or do anything to keeP 
the business of the section moving. It seems to these men that 
the very foundations of the American government are mel- 


aced, and that if the adherents of law and order and the be- 
lievers in the sacredness of contracts do not undertake some- 
thing to offset this constantly rising tide of irresponsibility the 
future holds more of danger than promise. The canned foods 
business in retail stores has increased somewhat. When deliv- 
eries of orders can be made in Manhattan is uncertain, though 
the companies are making brave efforts to carry on their regu- 
lar business. Gradually they hope to catch up with their de- 
layed deliveries and believe that as soon as railroad traffic is 
back to something approaching normal it will not take long. 
The business has been seriously interfered with since early in 
February. It wants nothing so much as an opportunity to func- 
tion properly. 

The Portland Packing Company, of Portland, Me., through 
James M. Kenny, its local representative, has announced open- 
ing prices on 1920 lobster. The price on halves is placed at 
$4.75; pounds, $9.25 and quarters, $2.62%. This is an ad- 
vance of 75c on halves, and $1.00 on pounds. Mr. Kenny 
says they have withdrawn from the market offerings of future 
Maine corn. 

The sales manager of one of the larger salmon distri- 
butors of Seattle has been on a trip through the country and 
upon his return wrote a letter to some business associates 
here in which he declared that the situation is not half as bad 
as has been described, He found that in the Southern markets 
buyers are ready to take new stock and he found that many 
jobbers are already without supplies and are beginning to buy. 
He believes that as soon as good weather comes to stay business 
will pick up all over the country. He looks for improvement 
with a return of normal spring temperature and sunshine. 

A considerable increase in interest has been developing in 
Japanese crab meat of late because of scarcity and high prices 
of lobster. Crab meat is used freely in hotels and restaurants 
in place of lobster. But the supply of crab meat is light, 
though not quite so short as the supply of lobster. 

Profits of the Dominion Canners, Ltd., increased by about 
$75,000 in 1919, according to the annual report. Sales for 
the year increased about $2,000,000 over the previous year. 
The company now operates 32 factories in Canada. 

Few buyers have been in market this week. Those who 
started turned back or were marooned on the way. The few 
here have had to stay until such time as they could get out 
by means of the desultory train service. The situation has 
not been pleasant for anybody. HUDSON. 
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DEL MONTE the best known 
and most-called-for brand of canned 
fruits and vegetables in America 
and thus one of the 
most profitable 
for you to 
handle. 


the press. 


Patented 


High Speed Automatic Sanitary Can Machinery 


Bliss High Speed Top and Bottom Presses 


Perfect Work and Maximum Output 
They are adjustable for different diameters; changes and 


adjustments are quickly made. Positive feeds. The strips 
are automatically fed from the holder into and carried through 


Builders of the Complete Sanitary Line 


Positive top and bottom knockouts are provided. 


All adjustments are open and simple. Feeding may be dis- 
continued without stopping the press. Positive clutch, instant 
control. Capacity 60,000 to 100,000 ends a day. 

These machines are often arranged with edge curling 
machine attached to back of press. Arranged in this way 
the curling attachment is operated in conjunction with and 
direct-driven from the press. 


E.W. BLISS CO., 25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Chicago Office: Peoples Gas Building. Detroit Office: Dime Bank Building. Cleveland Office: Union Bank Building. 
Offices in Eurepe: 100 Boulevard Victor, Hugo St. Quen, Paris. Pocock St. Biackfriar’s Road, Lendon, E. C. 
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CHICAGO MARKET 


Buyerg Taking The Cheap Government Tomatoes—Buyers 
Turning Against ‘‘With Puree’ Goods—Good De- 
mand For Corn-—-Some Cheap Corn Offering— 

Peas Clearing Out — Fruits in Plenti- 
ful Supply—Notes of This Big Market. 


Reported by Telegram 


Chicago, April 16th, 1920. 

The dingbusted weather has turned cold again with a 
little snow and a lot of wind. It is a damp, mean wind that 
gets under your skin like a mother-in-laws criticism. 

Canned Tomatoes—Well, the Government surplus of to- 
matoes are all gone except a few threes and tens in Baltimore, 
and I judge that they are about all gone by this time. 

When the Government was induced to act sanely and 
sensibly and to tell the country how much of a surplus it 
actually had, the wholesale grocer concluded to take them over. 

I quoted 2s standard out in a circular to the trade at 
$1.0214 Chicago and the effect was instantaneous. Orders be- 
gan to come in by mail and the Chicago allotment was sold 
out in two days. That has been ten days ago, and orders are 
still coming in. 

Missouri is offering some nice standard tomatoes, No. 38, 
at $1.50 f.o.b. cannery. Indiana does not seem to have any 
left or to be disposed to keep them until the market is higher. 
higher. | 

California is offering some No. 2% standard with puree 
at $1.05 f.0.b. Pacific coast common points, which would deliver 
them at Chicago for $1.35 per dozen, but there are no buyers 


even at that low price. Buyers don’t like the ‘‘with puree” 
goods. 


Canned Corn—A good steady demand from the jobbing 
trade for spot standard and extra standard canned corn pre- 
vails, and several cheap lots held here in warehouse by specu- 
lators have been sold to go west. These lots of corn were 
Iowa standards, which have cost the owner about $1.27%, in- 
cluding original cost and freight and carrying charges. 

These lots were sold at $1.12% f.0.b. warehouse Chicago. 
These sales will lighten up the burden of the market and en- 
able owners to get a better price for their surplus holdings. 

Maine corn is not selling well, as there is quite a carry 
over of fancy Maine corn here which can be bought for around 
$1.70 f.0.b. Chicago warehouse. 

Some standard Ohio corn is offered at as low as $1.05, 
but if it is standard I am an angel and I am not—not yet, at 
least. When you put a spoonful of that corn into your mouth 
and start to chew it tastes as if you had taken aboara a 
mouthful of wooden shoe pegs. 

Ohio is offering some very nice standard corn at $1.12%, 
and some nice extra standard corn at $1.20a1.25. Indiana has 
a little canned corn and Wisconsin has a few thousand cases, 


and Illinois has a few small lots, which are off standard in 
quality, 


Canned Peas—Canneries are cleaning out fast. The Iron 
Ridge, Wisconsin, Cannery closed out all spot peas last week 
and we learn that the Pioneer Cannery in Wisconsin is about 
sold out and that the Fort Atkinson Canning Co., Wisconsin, 
has disposed of all but a few lots of their 1919 pack. 

Nothing & to be had either in New York State or Wis- 
consin in fancy peas, all stock being recently reduced by heavy 
sales to wholesale grocers. The only grades left are stan- 
dards and a few lots of extra standard, which are rapidly 


moving toward the consumer’s table through regular channels 
of distribution. 


Canned Shrimp—lIt is reported from the Gulf coast that 
the spring pack of shrimp is a failure and that the deliveries 


on orders are going to be very: short unless the shrimp re- 
turn to the shores. 

It is said that they have been driven away. into deep water 
by severe sta'ms. -hr.mp canners have withdrawn all prices 
and offerings and state that there is but little hope for a 
supply of shrimp until the fall run. 

Canned Oysters—The canning of oysters seems to be 
obsessed with difficulties and but few canners are inclined to 
take on orders or name prices. 

Southern oyster packers are saline no orders, except to 
be filled after contracts now held are completed and advance 
but little hope that even present contracts will be filled in full. 


Eastern canners have advanced prices and but few of them 
will sell at any price. 


Canned Fruits—Our market seems to be well supplied wi in 
California canned fruits of every grade, and buyers are in- 
oe to confine their purchases to small lots to fill in broken 

nes. 

Even Hawaiian canned pineapple is easy and prices are 
beginning to break a little from the 100 per cent. over open- 
ing basis to which they had arrived. 

In investigating this market in California canned fruits, I 
have found that there are still some anxious sellers who are 
disposed to accept a loss and undersell the regular market. 
This, despite the fact that prices f. 0. b. Pacific coast are firm- 
ly. held at a point with opening prices of 1919. 

New York city seems to be the “‘red flag spot” just now in 
relation to California canned fruits, and there seems to be 
sellers there probably acting as agents for the banks that 
have instructions to accept all reasonable offers. 

Our banks here are not holding any unprotected paper 
drawn against canned fruits or salmon that I can hear of, and 
our speculators have all pretty well cleaned up on their hold- 
ings. 

There was little, if any, purchasing done in this market of 
canned fruits for export, except by the big meat packers, and, 
though they are still carrying considerable stock, they are 
amply able financially to do so and will not sell except at a 
profit over cost. 

I have reliable information from Arkansas that the crop 
of Elberta peaches for 1920 is practically ruined by a big 
freeze and that the yield of peaches in that State will amount 
to nothing. This is not a ‘“‘peach killer story,’’ but a report 
from Nashville, Ark., and from Springdale, Ark., direct from 
the owner of orchards who are bewailing their loss of a nice 
income for 1920. 

The report states, however, that the crop of apples for 
1920 does not seem to have been hurt by the freeze and that 
Arkansas will have plenty of apples. I also hear that the can- 
ners of that State are making preparations to put a goodly 
quantity of apples into cans during 1920 and that they are go- 
ing to use every diligence and care as well as improved methods 
and appliances to greatly improve the quality of their pack of 
canned apples. 

Orders for those cheap Government tomatoes quoted al- 
most two weeks ago are still coming in, though the tomatoes 
have all been sold twice over. It takes trade some time to get 


fully awake after a long sleep. Some buyers seem to sleep 
more lightly than others. 

Henry Colberg, former Treasurer of the National Brokers’ 
Association, is still down on the sandy seashore in Florida 
wading in the surf with his pants rolled up, barefooted and 
happy. 

We are pulling off the Thirty-Sixth Annual Convention 
of The Western Canners Association in Chicago this week 
and it is going to be one of the best, if not the best, they have 
ever held. The program appeared in almost completeness if 
the last issue of their paper (April 12). Thanks! 

Mrs. Blanche Sayre Swartzbow, Iowa’s talented womal 
corn eanner, was to have addressed the convention this week, 
but will not be here. Her daughter is participating in some 
school exercises of a public character and wants her mother to 
be there. Good mother that. 


WRANGLER. 
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Efficient 
Sanitary 


Canning Factories employ 
Link-Belt Equipment 


For instance a Link-Belt Peeling Table keeps 
every employee supplied with material and con- 
veys away peelings and refuse. No large force 
of attendants is needed—their wages are saved. 
Output is increased, and the product is bettered. 
Profits are boosted and working conditions are 
clean, sanitary, and attractive, 

Since the production of our first Peeling Table, 
over 25 years ago, we have learned much about can- 


nery efficiency methods. This experience and the 
advise of our engineers is at your service. 


_ _ Look at the partial list of Link-Belt Peeling Table users at the 
right. No doubt, you know some of these canneries and the high 
quality of their products. You know them as successful institu- 
tions. They swear by Link-Belt Peeling Tables. So would you. 


Get in touch with us today. 


LINK-BELT COMPANY 


CHICAGO, - - - <= 329 West 39th Street 
PHILADELPHIA, Hunting Park Ave., and P. & R. Rwy. 


LINK-BELT 
Peeling Tables 


Partial List of Users 
Link-Belt Sanitary Peeling Tables 


Bennett Canning Co., Frankford, Del. 
Wm. Numsen & Son, Frederica, Del. 
(Also Baltimore.) 


H. T. Nuttle, Hickman, Del. 
(Also Hobbs, Md.) 


Laurel Canning Co., Laurel, Del. 
Draper-Hirsh, Milford, Del. 
Stetson & Ellison Co., Wyoming, Del. 


Torsch Packing Co., Milford, Del. 
(Also Baltimore and Norma, N. J.) 


Cayuga Packing Co., Cayuga, Ind. 

Sears & Nichols, New Castle, Ind. 

W. F. Assau Canning Co., Baltimore, Md. 
*Booth Packing Co., Baltimore, Md. 
*John Boyle Co., Baltimore, Md. 


The D. E. Foote & Co., Inc., Baltimore, Md. 
(See Crumpton, 


*Gibbs Preserving Co., Baltimore, Md. 

J. Langrell & Bros., Inc., Baltimore, Md. 
Wm. Numsen & Sons, Baltimore, Md. 
W. H. Roberts & Co., Baltimore, Md. 

S. M. Robinson, Baltimore, Md, 
Southern Packing Co., Baltimore, Md. 


Torsch Packing Co., Baltimore, Md. 
(See Milford, Del., and Norma, N, J.) 


*Webster-Butterfield Co., Baltimore, Md. 
Noah Webster, Cambridge, Md. 

J. Handy & Co., Cristfield, Md. 

The D, E. Foote & Co., Inc., Crumpton, Md. 
Draper & Slaughter, Denton, Md. 

Hobbs Manufacturing Co., Denton, Md. 
Redden & Son, Denton, Md. 

Talbot Packing & Preserving Co., Easton, Md. 
The Henderson Canning Co., Henderson, Md. 
H. T. Nuttle, Hobbs, Md. 

R. L. Lednum & Co., Pocomoke City, Md, 

L. J. Andrew & Co., Preston, Md. 

St. Nichaels Packing Co., St. Nichaels, Md. 
Albert Webb & Son, Vienna, Md. 

B. Ayarg Canning Co., Bridgeton, 


Torsch Packing Co., Norma, N. J. 
(See Baltimore, Md., and Milford, Del.) 
Lindel Company, Buffalo, N. Y. 
The Burt Olney Canning Co., Oneida, N. Y. 
Ge eee & Mfg. Co., Salt Lake City, 
tah. 


*These concerns have two machines. 
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BUREAU OF RAW PRODUCTS 


The Better Crop Movement—Information for both Canners and Growers on im- 
proved crop raising—Recommendations by Specialists—An Educational 
feature of the utmost importance. 


Committee on R dati Jas. H. Beattie, Bureau of Plant Industry, U.S. 
Department of Agriculture; C. E. Temple, Md. Agr. College; L. G. Shermerhorn, 
New Brunswick, N. J.; J. M. Le Cato, Del. Agr. College; H. F. Hall, Jos. Campbell 
Co., Camden, N. J. 


Seed Committee—F. J. Pritchard, U. S. Dept. of Agr.: Fred. Lippincott, Moores- 
town, N. J.; Walter M. Wright, Preston, Md.; Harry Hankins, Bridgeton, N. J.; 
J. M. Le Cato, Del. Agr. College; Asa Bennett, Frankfort, Del.; C. E. Temple, Md. 
Agr. College. 


The G 1 C. itt Scientists, Canners, Growers (Tri-States)—Prof. F. J. 
Pritchard and J. H. Beattie, of the U, S. Department of Agriculture, Washington; 
T. B. Symons and C. E. Temple, of the Maryland Agricultural College; L. M. McCue 
and J. M. Le Cato, of the Delaware Agricultural College; L. A. Clinton and Prof. 
Nissley, of the New Jersey Agricultural College. 


Canners—Wm. Silver, Aberdeen; F. A. Torsch, Baltimore and Milford, Del.; 
W. M. Wright, Preston; H. F. Hall, Camden, N.J.; H. Hankins, Bridgeton; George 
H. Draper, Jr., Milford, Del., and President Asa Bennett, Frankford, Del. 


Growers—J. E. Patten, Georgetown. Del.; M. Schermerhorn, New Brunswick. 
N. J.; J. Dudley, Moorestown, N. J.; Fred Lippincott, Moorestown, N.J.; Robert 
Houston, Georgetown, Del., and Brooks Ross, Seaford, Del. 


Resolution of the National Canners Association—Resolved, That it is the sense of 
the Executive Committee that there be established within the National Canners 
Association a Bureau of Conservation of Raw Products; that the Finance Com- 
mittee be instructed to select a director for such Bureau and for the purpose of 
meeting the salary of such office and for the support of his Bureau, be authorized 
to appropriate during 1920, such an amount as the committee may deem expedient, 


A Hearty Invitation—We earnestly request the Agricultural Colleges or Experiment Stations of all the States to send us copies of 
all bulletins or special articles bearing upon the subject of canners’ crops; and we likewise urge the Chairmen of all canners’ committees— 
and the canners who are interested in this all important consideration, to keep us promptly informed upon all matters affecting this 


question. 


This will be a great educational department only to the extent to which you help.—£ditor. 


TOMATO SITUATION NEEDS CAREFUL THOUGHT 


(From the Extension Service News, of the Delaware 
Experiment Station.) 

The tomato situation this year in Delaware needs careful 
constructive thought. If the average tonnage of fruit grown 
per acre is not raised the industry will no longer prove profit- 
able for the majority of growers and the canning industry 
will, at the least, be seriously crippled. It is also possible that 
the tomato canneries might be forced to seek new locations 
for their operations. For the canneries to leave this State 
would be a real catastrophe to the agricultural interest of the 
State. The interests of the tomato growers and the tomato 
canner are closely bound together and whatever injures one 
will injure the other. The present situation calls for team 
work by everybody concerned in the tomato industry. 

The real cause of the present crisis in the tomato industry 
is that the cost of production of the raw product is too high. 
The reason of this is the low yield per acre. The remedy is 
tc increase the tonnage yield per acre and thus cut down 
the cost of production per ton. Unless the average yield 
per acre can be materially increased the tomato will cease 
to be one of Delaware’s leading ‘‘cash crops.’’ Boosting the 
price of the raw product is only a temporary expediency to 
make tomato growing possible. The important factor is not 
what a ton of tomatoes will sell for; but what does it cost 
to grow a ton of tomatoes. The basis of figuring cost should 
not be set by the poor grower who spends $100 to grow an 
acre of tomatoes and then harvests only three tons. 

The industry is evidently in a stage of transition and the 
bulk of the crop will in the future be produced by those 
growers who are able to produce a high tonnage per acre and 
thus keep down the cost per ton of production. The central 
and far western tomato growers are able to undersell the 
Delaware grower because their yields are higher and their 
cost of production per ton is lower, 

If we are to keep the tomato industry on a sound eco- 
nomic basis we must make our slogan ‘‘More Tonnage Per 
Acre.’ The factors in increasing tonnage are good seed, better 
plants, better planting methods, better cultural methods and 
better disease control. 


TRI-STATE FIGHTS FOR THE FIVE-EIGHTHS BASKETS 


The following resolutions were unanmiously passed at a 
meeting of the Executive Committe of the Tri-State Packers 
Association, Saturday, April 3, at Wilmington, Del. 


Resolved, That the Tri-State Packers Association urges 
the retention of the five-eighths basket, generally called the 
“tomato basket,” as carriers’ package, in the bill now before 
the Committe on Weights and Measures (at a hearing of said 
Committee, to be held at Washington, at 10.30 A. M., Friday, 
April 9, in the House Office Building). As the said basket 
is the recognized and universally used container for toma- 
toes throughout the States of New Jersey, Delaware and 
Maryland, both by growers and canners; and, as this said 
territory produces two-thirds of the tomatoes grown in the 
United States; the retention of said five-eighths basket is ab- 
solutely necessary in this territory, otherwise untold loss and 
confusion would result. 


Resolved, That the report of the Seed Committee recently 
appointed be accepted. And that this Association pledges 
such financial support, subject to the approval of the Execu- 
tive Committee, as may be necessary to bring the recommenda- 
tions of said Seed Committee to practical effect. 


Resolved, That the Tri-State Packers Association, always 
desirous of disseminating the best agricultural seeds, hereby 
indorses the pending bill before the Legislature of New Jersey 
to regulate the production and distribution of agricultural 
seeds, as to purity and germination—the same being absolutely 
essential to the life of the canning industry. 

A permanent committee, composed of representatives of 
the agricultural colleges, the growers and the canners, to 
carry into effect the recommendations of the Seed Committee 
referred to in the above resolutions, is as follows: 

On the part of the colleges—Professor LeCato, of Dela- 
ware; Professor Temple, of Maryland; Professor Nissly, of 
New Jersey. 

On the part of the growers—Mr. Robert Houston, George- 
town, Del.; Mr. Patton, East New Market, Md.; Mr. Fred Lip- 
pincott, Moorestown, N. J. 

On the part of the canners—Mr. I. Stephany, Seaford, Del.; 


Mr. Walter Wright, Preston, Md.; Mr. Harry Hankins, Bridge- 
ton, N. J. 


President Asa Bennett, Chairman, Ex-Officio. 
Mr. C. M. Dashiell, Secretary. 
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Sanitary Cans and 
Closing Machines 


First of All, 
Heekin Cans Are Safe 


Canners need have no worry regarding the wisdom of 
using cans that are as time-tested as are Heekin’s. 


From the standpoint of our eighteen years of manufac- 
turing experience and from the standpoint of tests to which 
these cans have been subjected, they are absolutely SAFE. 


Consider also the 
Quality of Metal Used 


The Heekin Can Co. 


‘‘Heekin Can Since 1go1’’ 


Culvert, 6th and New Streets 
Cincinnati, Ohio 
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THE FARMER AND THE CANNER 


Address Before the Western Canners Association Meeting, 
April 15th, by Walter J. Sears, President National 
Canners Association. 


A Community of Interest—The canner and the farmer are 
inevitably involved in a community of interest. The success 
or failure of the one or the other must or should be shared 
alike. The canner cannot live and prosper without the farmer. 
The farmer would lose materially without the market for his 
products provided by the canner. 

A relationship so close and intimate, so potential for good 
or ill, ought to be marked by the spirit of candor, helpfulness 
and co-operation. Let us consider for a moment these factors 
of close relationship. 

The cannery must be located upon fertile and productive 
lands. Therefore, it comes so near to the farmer as to become 
his neighbor. Historically, it is true that the cannery 
was established by the farmer to provide an outlet for his 
surplus products, and it still remains true, in the majority of 
instances, the cannery is largely owned and maintained by 
the farmer. It is naturally a part of his productive enter. 
prises. 

The supply of green produce for the cannery is limited 
to the acreage within the range of economical transportation. 
Therefore ,if the cannery is to prosper, it must have the sup- 
port and good will of the farming community in which it is 
located. It will cease to operate if the community is un- 
friendly. If the supply of green produce is inadequate, the 
cannery, if it does not cease to operate, will operate at a finan- 
cial loss. 

Common Interests—The canner and the farmer have a 
common interest in good seeds, fertile and productive soils, 
prevention of crop diseases, profitable yields of the green 
products and profitable operation of the cannery. 


As to the seeds, soil fertility, crop diseases and yields, the 
canner and the farmer should join their forces for securing 
the best possible conditions in respect to all these fundamental 
factors. The canner and the farmer are just beginning to 
realize what may be achieved by common effort to establish 
the practice of scientific agriculture. 

The profitable operation of the cannery depends upon: 

> (1) An adequate supply of green produce. 

(2) An efficient plant, efficiently managed. 

(3) An adequate supply of labor. 

(4) The quality of the finished product. 

(5) The distribution of the finished product on the 
basis of profitable sales. 

The farmer must be interested deeply in the success of 
the cannery so operated. The cannery which fails in any of 
these particulars cannot hope to pay to the farmer for his 
green produce the financial return which the farmer may 
justly expect. 

Cannery Green Produce—The market value, prior to the 
war, of the green produce, grown by the farmer for the can- 
nery, has in many instances been considerably lower than the 
market value of other farm products. This has been due to 
a single but all controlling reason, to wit: an uncertain and 
unstable market for canned foods. This unstability of the 
market may be traced to the following causes: 


(1) The lack of an established trade for the product of 
many canneries. 


(2) The limited demand among consumers for canned 
foods. 

(3) The natural hazards of production, resulting with 
good crops in an excess of canned foods; with short crops, in 
a scarcity of canned foods, thus producing fluctuations in the 
market which on the whole prove harmful to the industry. 

(4) The canners lack of working capital making it neces- 
sary frequently for him to sell his products at a sacrifice of 


“THE 
KNAPP 
WAY”? 


Normal speed of 50,000 cans in ten hours. 


Baltimore = 
Berger & Carter Co., San Francisco, Cal. 


of Labeling and Boxing cans is positive, practical, and speedy. 

The Knapp Labeler is automatic; always ready for instant use. 

When labels are nearly used, the cans are automatically stopped until more labels are inserted. 
Runs 100,000 if needed. 

We guarantee the Knapp Labeler to give satisfaction, or no pay. 

Write us for terms, exchange deal, or rental proposition. 


The FRED. H. KNAPP COMPANY 


The Brown-Boggs Co. Ltd., Hamilton, Ontario 


Maryland 


my! 


525252525 


Sheppard Supply & Equipment Co, Special Western Agency Premier Machinery Co., San Francisco 
48 So. Charles St., Baltimore 
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CORN LINE THAT INSURES SATISFACTION, 
ECONOMICAL COSTS AND HIGH QUALITY : 


Sprague Model 5 Cutter 
| Cuts More Corn to the Ton Than Any Other Cutter 


4 


wes 


Sprague M. & S. Cooker Filler Economy Mixer and Cooker Feeder 


With Ball Bearing Friction Clutch 
These Machines Meet Every Requirement of Food Inspectors 


MANUFACTURED, SOLD AND GUARANTEED BY 


SPRAGUE CANNING MACHINERY COMPANY 
Eastern Agency: 222 North Wabash Avenue, Chicago Special Agents: 


Premier Machinery Co. 2 
San Francisco, Calif. 
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their true value, in order to finance his operations. For the 
same reason the average canner cannot organize and maintain 
a merchandising policy which will make it possible for him 
to sell his product to the best advantage. 

(5) The necessity of contracting with the farmer for his 
raw product at a fixed price so far in advance of the time 
when the goods are packed and sold. 

That the canner has been powerless to overcome these 
conditions in all instances, and that in naming prices to the 
farmer for his products, somewhat lower than the market 
value of other farm products, he has not sought to take an 
unfair advantage of the farmer, is proven by two outstanding 
facts: 

(1) The modest and inadequate profits of the canner. 

(2) The large percentage of failures among canners, 
many of which failures have occurred among co-operative 
canneries, established by farmers themselves. 

Effect of the War—The great war brought to the canner 
and the farmer some new conceptions and some new outlooks: 

1. The necessity for foods made it possible for the first 
time for the canner to pay the farmer for his green products 
something like an adequate price. That is, a price approximat- 
ing the market value of the farmers’ staple products. 

2. The war brought to the canner a new conception of the 
importance of co-operating with the farmer, in developing the 
maximum of production. 

38. The war brought to both the canner and the farmer a 
new valuation of the products which they together produce. 
and a new conception of their economic importance in the 
industrial life of the world. 

4. The war brought to the farmer also a real conviction 
that his highest welfare depended upon the solidarity of his 
class, that is, upon organized co-operative effort. 

These are tremendously important conceptions which, as 
they are developed into concrete human actions, must have 


DESIGNERS AND MANUFACTURERS 


LABELS AND CARTONS 


DETROIT, MICH. 


CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


CHICAGO, ILL 


a marked effect upon the industrial development of our times. 
Let me trace for a moment some of the evidences that these 
conceptions are arleady seeking expression among both the 
canners and the farmers. 

The Farmer and the Co-Operative Movement—The Ameri- 
can farmers have been slow to organize into co-operative 
movements. They have made many attempts, most of which 
have failed. As a class they have lacked the spirit of social 
integration, and have presented rather the most notable type of 
social disintegration. This fact is all the more remarkable 
when we consider that every other class of industry in our 
community has, during the last half century, made strong 
and permanent organizations. What is the explanation for this 


unusual phenomenon? I think it can be largely explained by 
one expression—the farmer’s isolation. 


1. The conditions under which the farmer settled this 
continent, contributed to an isolation that has had no counter- 
part in any other period of history. The lands to be settled 
were far flung, and in the beginning and for many years the 
homes of the farmers were separated by wide stretches of dis- 
tance from each other, and from more settled communities. 


This long period of isolation had its marked effect upon the 
character and life of the farmer. 


For one thing, it made him self-dependent. He was forced 
to work out his own salvation by his own strength. He did 


not receive, so he could not appreciate the benefit of social 
team work. 


For another thing, this isolation weakened the natural 
human instinct of community fellowship. It developed into 
what is popularly know as “suspicion,” which is really an 
element of fear. Being denied the intercourse with his fel- 
lows, out of which springs confidence and faith in human con- 
duct, he naturally threw about himself the guard of aloofness, 
which led him to exercise great care in developing any new 
relations. Unfortunate, this trait even led him so far as to 


suspect and fear the fellowship of his own class. 
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CANS 


Service Unequalled—Quality Unsurpassed 


Perfect Closing Machines 
Tin Containers All Descriptions 


THE BOYLE COMPANY 


Baltimore, Md. 
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This isolation quite naturally entailed other unhappy con- 
ditions. 
veniences of our present civilization, such as good roads. 
schools, churches and other facilities which make an attractive 
rural life. The most harmful result of his isolation was an 
inadequate and unstable market for his products. 

2. The farmer’s failure to organize or to accept the prin- 
ciple of co-operative effort may be also explained by his mis- 
conception of the true character of agriculture as an occupa- 
tion. He has been too ready to accept the old tradition that 
this occupation is fundamentally crude, unskilled and unscien- 
tific. That it did not therefore require trained and educated 
inen to follow it. As a result of this attitude, the occupation 
was not only discounted by the farmer himself, but generally 
discounted by the world as an occupation without much char- 
acter or dignity. And worst still, this attitude inevitably led 
the farmer to under-value the benefit of education, and to give 
for many years a rather uncertain support to our public 
schools and colleges. 

His isolation has been destroyed by the expanding pro- 
cesses of distribution. Invention has brought him new weap- 
ons of power, and new sources of communications. Distances 
no longer set up the barriers of loneliness. His existence is 
no longer separate and distinct from the city, but the city 
and the country has become one in thought and aspiration 
and industrial activity. 

But even more beneficent than his escape from isolation 
has been his escape from ignorance. Education has come and 
destroyed the misconceptions which degraded the noble char- 
acter of his calling. He has come to realize that his calling 
is not crude, but the most intricate; not unskilled, but the most 
skillful; not unscientific, but the most scientific of all the 
callings in the world. 

And now lastly, as I have already pointed out, the war 
has brought to life the latent thought that finally placed upon 


He lacked, for many years, many of the modern con- . 


his calling the supreme and ultimate stamp of its unequal and 
unchallenged greatness. As no war can be won without food, 
so the world cannot make progress without food. 

Thus slowly but inevitably, through the years, the farmer 
has come at last to the propitious time for the helpful and 
permanent organization, which is going forward under the 
leadership of the County Farm Bureaus. It is nation-wide 
in its purpose, and rests for its strength upon each county 
of the nation, as the unit of organization. 

This movement may be justly described as the first 
national movement of co-operative effort on the part of the 
farmer, which is sound, intelligent and business-like. It is 
the first movement which holds out a promise of unqualified 
success. 

It will succeed: 

(1) Because it has declared war upon the traditional ene- 
mies of the farmer—isolation and ignorance. It has flung to 
the breeze its banner on which is inscribed “Unity and Educa- 
tion.” 

(2) Because it has declared for an agricultural efficiency, 
in respect to soil fertility, to cultivation of crops, to the costs 
of operation and to the intelligent marketing of products. 

(3) Because it has accepted whole-heartedly the uplifting 
ministries of comfort and happiness. It believes in comfortable 
homes, in good roads, in efficient transportation, in sound 
health, in modern schools, in vitalized churches, in honest 
government, in every agency which makes a happy living 
chance for the country boy and girl. 

I repeat that because of these sound reasons, this move- 
ment will succeed more thoroughly than any movement ever 
before undertaken by the farmer. The old movements failed 
because they sought to remedy agricultural conditions by re- 
sorting to government agencies. This movement seeks its 
remedy in the constructive development of the industry itself. 
Discarding the pernicious philosophy that the remedy for real 


the aid of 


Great Accomplishment?! 


To place every day upon the tables of the world the fruits of a brief season with all 
their delicious and nutritive qualities is one of the wonders of the modern world. 

This has only been accomplished by the elimination of every element that adversely 
effects the purity and quality of the canned products. 

That uncleanliness and insanitation constitute one of the most dangerous sources of 
contamination to the quality of canned foods is universally admitted, and to cope with these 
conditions thousands of canneries the country over are entirely eliminating these losses by 
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OF WYANDOTTE 
SANITARY CLEANER 
AND CLEANSER 


The J. B. Ford Co., 


Sanitary 
Cleaner and Cleanser 


This cleaner purifies, sweetens and cleans. 
due to uncleanliness, and provides such sanitary containers and canning 
equipment that the high quality of your product is preserved, thus making 


Order from your supply house. 
IT CLEANS CLEAN 


Sole Mnfrs., 


It prevents all fermentation 


Wyandotte, Mich. 
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COLD PACK 


Klondike and Gandy 


STRAWBERRIES 


We offer for immediate shipment 
Ex-Cold Storage Philadelphia Ware- 
house, the following fancy Cold Pack 
Strawberries put up with 


1 Ib. Fruit to 1 Ib. Sugar 


(Packed with 1/10 of 1% Benzoate of Soda) 


350—50-gal. bbls. Delaware Pack @26 4¢c per Ib. 
133—30-gal. bbls. Jersey Pack @ 27c per Ih. 
(New Cooperage) 


These goods were packed in 1919 
from Klondike and Gandy Straw- 
berries, respectively. We doubt if 
they can be duplicated in 1920 at 
these prices with the present market 
on sugar, and advise those requiring 
Cold Pack Strawberries to secure their 
purchases from the above lot. 


We will entertain orders for car 
lots or less than car lots subject to 
the shipping of one sample barrel. 


Place your order thru our broker in 
yeur city or direct to 


Fruit-Belt Products Co. 


ELM, NEW JERSEY 


(HE TANK WITH 
A REPUTATION 


Don’t 
Worry About Water 


Install a Caldwell Tubular Tower at your 
factory and be sure of a dependable sup- 
ply of pure water, always under good 
pressure, every day in the year. 


The Caldwell Tubular Tower 

is simple in construction—so 

simple, in fact, that you can 

erect it yourself—and yet it’s 

oa durable and absolutely 
e. 


Constructed of the highest 
mag materials by men who 
ave been building tanks and 
towers for over thirty years. 


We know the needs of the can- 
ner when it comes to tanks and 
towers, and we shall be glad 
to advise with you. 


Send for Catalogue 
W. E. CALDWELL CO. 


Incorporated 
2310 Brook St., Louisville, Ky. 


FOR SALE 


One combined rotary plunger type 
‘‘Elgin’’ can filling machine, equipped 
with 8 filling plungers, geared in unison 


with an 8 arm rotary automatic capping 
machine for friction top cans. Also one 
19 ft. U. S. belt conveyor packing table. 
Above machine handles syrups of approx- 
imately 42° Beaume. Also one adjustable 
labeler for friction top cans. All complete 
with motors, ete. 


Address 


Primalt Products Co. 
821 Blackhawk Street 
CHICAGO, ILL. 
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or fancied ills is to be found in some Utopia of politics, this 
movement rests for its power upon the self-dependent and self- 
directed intelligence of the farmers themselves. 

The Canner and the Co-Operative Movement—The canner 
like the farmer suffered, for nearly a century from the baneful 
effects of his isolation and ignorance. Like the farmer, his 
development was constantly checked by his provincialism. 
Like the farmer, he depricated his calling. Not knowing its 
relationship to science, he took for granted that it was crude. 
Out of touch with the forces controlling the market, he had 
no settled opinion as to the value of his products, and, like 
the farmer, his operations were largely controlled by a single 
yearly turn over, being forced to sell his products at the time 
of heaviest production, which usually produced a buyer’s and 
not a seller’s market. 

But being thrown inevitably into the commercial life of 
his time, he realized sooner than the farmer the need and 
necessity of co-operation effort. This began with him locally 
some 35 years ago, but did not begin with him nationally until 
only thirteen years ago. With his first steps in organization, 
there came to him also a real sense of his need for education, 
but, strange enough, the benefit of science did not vitally 
reach his calling until 1895. This marked a new era for his 
industry, and, for the first time, he began to comprehend that 
the art of canning was one of the most difficult, the most skill- 
ful and the most scientific of all the arts resting for its success, 
not only upon a single science, but upon a half dozen, which 
involved the growing of the raw products, their preparation and 
their distribution. This new era brought him the outlook 


which dignified his calling, and related it to the intellectual 
forces of his day. 


With the organization of the National Canners Associa- 
tion in 1907, there began the development of his industry, 
which has now taken form in three fundamental departments 
of study, research and exploitation. These are: 


labels. 


exclusive Trade.— 
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DECORATED CANS 


Canners doing an Export Business have found it 
especially desirable to use Containers with their name 
and Brand Lithographed on the Metal,—in place of paper 
Attractive containers of a similar style for 
Domestic Distribution tend also to increased sales—par- 
ticularly is this true of canned foods prepared for an 


Morever—the additional expense involved is not 
as great as generally supposed. 


Write us for particulars 


Southern Can Company 


A department devoted to production; a department de- 
voted to the scientific processes of canned food preparation and 


a department devoted to the scientific selling of the finished 


product. 

These departments are represened in Washington, or 
will soon be represented there by the Bureau of Conservation 
of Food Materials, by the Bureau of Chemical Research and 


.by the Bureau of Education. 


Is it not strange that the Bureau of Conservation, which 
I have named first, should be the last to be organized? But 
such delay is quite in harmony with the lack of appreciation 
which both the canner and the farmer have given to the scien- 
tific development of the sources of food supplies. I con- 
gratulate both the canners and the farmers that before the 
end of this year this bureau will begin to function at our 
headquarters in Washington. 

As to the work of these bureaus, the Bureau of Chemical 
Research has already performed a great service for the in- 
dustry. It is constantly confronted with new problems for 
study and solution. It is now engaged upon several subjects 
of the most fundamental importance to the continuing success 
of the industry. From time to time, this bureau has called 
to its aid the leading scientific scholars of the country. In 
collaboration with Harvard. University, and under the direction 
of Dr. Rosenau, the problem of ptomaine poisoning has been 
settled once for all. Supported by the funds of the National 
Association, a group of scientists are now studying the problem 


of botulism. In due time, this work shall have been finished 
to the lasting benefit of the industry. 


As to the Bureau of Education—it was organized by the 
direction of the Association given at the National Convention 
of 1919. It has now been functioning about one year. Its pur- 
pose was and is to find the scientific basis for the prepartion 
of clean wholesome canned foods, and to win for these foods 
the favorable opinion of the people. In its practical aspects, 


Baltimore, Md. | 
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“We excel Our Labels 
in‘Designs are the Thghes est Standard 
of Artistic erit for Commnyereial Value. 


Stecher ©. 
Rochester, N'Y. 


Evaporated and Condensed Mik CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


To Insure Combined 
Deliveries Capacity 
to Customers Over 
FOUR FOUR HUNDRED 
SEPARATE MILLION CANS 
FACTORIES PER ANNUM 
ADDRES 


PHELPS CAN COMPANY 


Foot of Lawrence Street, Baltimore, Md. Weirton, Hancock Co., West Va. 
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it rests upon a sanitary inspection of canneries, and upon an 
intelligent system of public education. 


At this moment, I am happy to report that canners whose 


annual output is more than 25,000,000 cases, have entered the 
Sanitary Inspection Service, and subscribed to the Educational 
Campaign. 

The first stage of the Campaign of Education, beginning 
last November, is about to be completed this month. The 
second stage has already begun. This is the stage which is 
to educate the distributor and the consumer as to the value 
of the seal of inspection, which is to be placed upon all canned 
foods of the contracting canners as food which is worthy 
under the standards of sanitation and minimum quality of the 
Inspection Service. During the summer months, this form 
of education will be restricted to the publications of the retail 
and wholesale distributors. Beginning in the fall, the maga- 
zines and newspapers will prepare the public for the announce- 
inent of the Inspection Seal. In January, 1921, this auuonce- 
ment will be made, and continuing through 1921, the con- 
suming public will be taught the value of this seal to those 
who purchase and use canned foods. 

I hesitate to make any prophesies as to the ultimate effect 
of this educational campaign. I wish only to point out what 
similar educational campaigns have achieved in this country. 
In 1914, the raisin growers were selling annually 75,000 tons 
of raisins. In that year, the Raisin Growers Association be- 
gan a campaign of education. In 1919, there was sold in 
this country, 150,000 tons of raisins. 

In 1905, there was sold in this country 8,000,000 tons 
of oranges and lemons. In that year the Citrus Growers Asso- 
ciation began a campaign of education. In 1919, 22,000,000 
tons of oranges and lemons were sold in this country. 

Basis of Co-Operation—What is there in common between 
the co-operative programs of the farmer and the canner? 
There are so many things in common in these programs that 


ATLANTIC CAN CO. 


BALTIMORE, 
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I doubt if there is anything of importance which is not in 
common. A more efficient system of crop production, a larger 
yield per unit of products, a more efficient and economical 
preparation of the foods, a more stable market for these 
foods, a more attractive environment fo rthose who produce 
these foods both on the farm and in the cannery—all of these 
things are of a like interest for both the canner and the 
farmer. When the co-operative effort of each of these fatcors 
shall have reached its full measure of development, there shall 
be the complete harmony of effort which will produce the 
highest success. 

At the moment there is an apparent conflict of interest. 
The farmers in many sections of the country feel strongly that 
the canner is not compensa‘ing him sufficienlty for the prod- 
ucts which he grows for the cannery. In other sections where 
the compensation seems satisfactory, the farmer is indifferent 
to the growing of cannery products. Indeed, this indifference 
involves the whole range of agricultural production. This 
attitude may be explained by two considerations: 

(1) The recent decline in market value of many of the 
farm products, and the feeling quite wide-spread that during 
the prosperous years of he war the farmers did not share 
fully in that prosperity, 

(2) The shortage of labor on the farm. The farmer is 
justly taking the position that he cannot meet the competi- 
tion of the factory; that if he did fully meet it, he would oper- 
ate his farm at a financial loss. 

(3) His growing conviction that there is something wrong 
with the system of distribution under which there is a spread 
of more than 100 per cent. in many instances between the price 
at which he sells his product and the price which the con- 
sumers pays for his product. 

As to the labor situation, the farmer is becoming im- 
patient with the constantly increasing demand for a higher 
wages on the part of the industrial worker and equally im- 


MARYLAND. 
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IMPROVED STEEL PROCESS KETTLE CARNAHAN, The Sign of Quality 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded COKE TIN P LATES 


to be the best; hundreds in use. Double thermometer pocket IF IT IS THE BEST WE MAKE IT 
rivited to each kettle. Constructed so as to use either water, 


dry steam, or open bath process. The Carnahan Tin Plate & Sheet Co. 
7 CANTON, OHIO 


BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Co. . New York 
Jos. R. Martin & Co. - - - Montreal 
Walter G. Clark, Inc. - - - St. Louis 

San Francisco 


Rolph, Mills & Co. - Los Angeles 


Seattle 
Portland 


PORTABLE 


ELEVATOR 
ZASTROW IN 
MACHINE CO. Bee. i TRADE MA 


INC THE ANSWER TO 
1404-1410 YOUR 
THAMES STREET PILING PROBLEM 


mo. NEW JERSEY FOUNDRY 
SUCCESSORS TO ) . & MACHINE Co. 
GEO.W. ZASTROW ¢ = 90 West Street | New York 


Fill Your Cans 


EVENLY— 
CLEANLY— 
INEXPENSIVELY— 
WITHOUT WASTE 


There Is A Way— 


THE go WAY 


IT WILL SAVE YOU MONEY AND 
BE SANITARY 


HUNTLEY MFG. CO. 


SILVER CREEK, N. Y. Hamilton, Ont.” 
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patient with the generally threatened recession of values of 
farm products. The farmer also finds himself in conflict with 


the program of a short working day, which for him threatens © 


to set aside the natural laws of economic labor. On this 
subject the second of the President’s Industrial Conferences, 
says: 

“It is perhaps unnecessary to point out that the conditions 
of various industries make any universal standardization of 
hours unnecessary and unwise. For example, the seasonal 
and intermittent nature of agricultural work and the fact 
that it is carried on under out-of-door conditions which are 
not essentially detrimental to the well-being of the worker, 
would naturally exclude agriculture from the class of indus- 
tries in which the work is confining and repetitive. 

“In considering child labor, as well as in other aspects 
of the industrial problem, a differentiation should be made 
between the various employments whith children enter. The 
entrance of children of tender years into a mill or factory 
tends to stunt their development and injure the race. The 
argument that the child is thus enabled to learn a trade is 
unsound. For the trade may be more quickly learned, with 
greater opportunity for a subsequent progress, by a boy of 
sixteen who has spent ten years in elementary schooling, than 
by a boy who loses the opportunity for intellectual and sound 
physical development by entering the mill at ten or twelve. 
On the other hand, the employment of children in agriculture 
may, if wisely supervised, develop physique and lay a good 
foundation for their more formal education in the country 
school.” 

Here unquestionably is a subject for mutual co-operation 
between the farmer and the canner. I have no well-thought- 


out plan, but it occurs to me that it might be entirely feasible 
for the canner and the farmers in the canners’ community, 
to unite upon some program which would provide labor for 
both industries. 


A part of this labor to be used by the farmer 
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during his preparatory period and later used by the cannery 
during the canning season. 

As to the broad question of paying the farmer a just 
compensation for his products, it is clearly the duty of the 
cannery to take the farmer into his confidence and show him: 
(1) His cost of manufacture. 


(2) His available market for the distribution of canned 
products, 


The canner on his part must come to the understanding 
that he must pay the farmer every dollar that he can afford 


to pay him for his products and maintain the successful oper- 
aiion of his business. 


As to the indiffeence of the farmer to the growing of 
cannery products, the farmer should be made to see the value 
of the market offered him by these products. It is a matter 
of indifference to him whether the outlet for his products 
takes the form of flour, cornmeal or meats, or whether they 
take the form of canned foods. From his standpoint of intelli- 


gent self-interest, the market for the one is just as important 
as the market for the other. 


As to the value of some of these products I wish to pre- 
sent here information gathered by the Bureau of Crop Esti- 


mates, U. S. Department of Agriculture, covering last year’s 
cannery operations: 


Acres Tonndge Average Price Value of Crop 
Per Ton 

(Contract Price) 

111,418 94,668 $61.20 $5,791,829.00 
(Market Price) 

Tomatoes ... 41,550 877,434 $17.99 13,044,128.00 
(Contract Price) 

String Beans. 11,886 22,710 $56.20 1,276,301.09 
(Market Price) 

219,277 476,489 $16.95 8,062,426.00 

384,131 1,471,301 $33,396,781.00 


A World Labeler for the Sardine Canner 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Packer are 
built for Spot Labeling and for all kinds of 
Gallon Packers—Panel Bottles—Tumblers and 


Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


ECONOMIC MACHINERY CO. 


Worcester, Massachusetts 


Send labeled samples of your packages 
for prices and detailed quotation 
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IN OUR CANNING 
MACHINERY CATALOG 


we tell you the things about the 
INVINCIBLE String Bean Grader 
that make it better than other 
Graders. 


Every Statement is backed by 
results shown in actual perform- 
ance. 


Don’t wait until July Ist and 
then expect immediate shipment. 
There are some things impossible. 


INVINCIBLE GRAIN CLEANER COMPANY - ~- Silver Creek, 


HELP SELL 
The United States Printing & Lithograph Co. 
Baltimore — New York — Cincinnati 
Baltimore Office & Works -Cross,Covington & Sander Sts. 
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Thus it will be seen that to four of the staple canning 
products 384,000 acres of land were devoted, producing green 
produce valued at $33,396,000.00. These products represent 
an acreage so considerable that if it were devoted to corn or 
wheat, the resulting yield would very materially affect market 
conditions. 

As to our present system of distirbution, the incidence 
of which, in the opinion of the farmer, place a burden entirely 
too heavy upon the original cost, this involves an economic 
problem so intricate that no one is prepared to settle it off- 
hand. However, it would be quite foolish to say that it is 
not possible to improve it, and to that end commercial organi- 
zations ought to be willing to confer with the farmer. For 
practical study of this and all other problems of mutual con- 
cern between the canner and the farmer, I shall ask authority 
to appoint a committee of canners to confer with a like com- 
mittee to be appointed by President Howard, of the American 
Farm Bureau Federation. A similar medium of conference, 
adjustment and conciliation has already shown great benefit 
between the canner and the wholesale grocer. Certainly, a 
like medium ought to bear good fruit as between the canner 
and the farmer. 

In a broad sense all the things for which the canner and 
the farmer are now devoting their energy on the basis of co- 
cperation must prove of mutual interest and benefit. Tne 
canner will profit by the determination of the farmer to im- 
prove the productivity of his soils, the methods of cultivation 
of his crops, the discovery of his real costs of operation. And, 
equally so, a plan which will increase the sale of canned foods 
must benefit the farmer. Indeed, it is not too much to say, 
and I say it with great care, that only as the canning industry 
shall have won for its products the confidence of the consumer, 
and thus established for it a degree of stability, which it lacks 
to day, can it ever be in a position to meet the competition 
offered by the staple foods produced by the farmer, and thus 
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port, 


secure for the industry the farmer’s willing and satisfied sup- 


I commend to both the farmer and the canner the pres- 
ent campaign of education which the National Canners Asso- 
ciation is carrying on to destroy the resistance and the opposi- 
tion, which exists among a large number of consumers, to the 
value of canned foods as a necessary part of the nation’s food 
supply. 

Co-Operation and the Public—The co-operative problems 
of both the canner and the farmer must be and will be in- 
spiried by a high sense of duty and service, which both 
industries should render to the public. Nothing shall be done 
which wili in the least degree seek to restrain the free play 
of economic forces. And the controlling motive and purpose 
of each shall be to produce wholesome foods, efficiently and 
economically, and distribute them on a just and fair basis of 
cost plus a reasonable profit. Human food is the one product 
which should be free of speculative manipulations, and which 
should reach the consumer at a cost which shall represent only 
the values of honest toil and just rewards. 

Moved by some such worthy ideals of public service, the 
canner and the farmer should enter into a fellowship of candid 
and helpful co-operation. 

Both callings should be dignified above any standards 
which have yet prevailed. To this end, I call upon both the 
farmer and the canner to exalt his calling, to bring to its aid 
every resource of science and truth; to defend it from every 
degrading practice, and to direct it into channels of increas- 
ing usefulness. 

Into a service of this kind, both should enter with joy 
and thanksgiving, proud of the privilege of working together 
in conserving during season of plenty, the perishable products 
of Nature, and to carry them over into the time of need. 

I hold no brief for the farmer. At this moment in the 
world’s history, he needs neither defense nor apology. He 


The Karl Kiefer 
Piston Type Visco 


malades, etc., 


splashing, 


more quickly and with less help. 


small motor. 


Fills Jam, Jelly, Apple Butter, Preserves, Mar- 
accurately and without the costly 
spilling and over-flowing manufacturers 
have experienced heretofore in packing these products. 


This machine has a large daily capacity. The 
clean, accurate filling permits manufacturers to package 


The Visco handles all kinds of containers which 
may be discharged automatically. Can be moved 
anywhere about the plant and is operated by a 


THE KARL KIEFER MACHINE Co. 


Write for pamplet T 
List of users on request 


CINCINNATI, OHIO 
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You should specify Troyer-Fox Non-Spill Closing Machines 
for your new cannery for the following four, good reasons: 


First—SIMPLICITY in adjustments, oiling and installation. 
Second—DEPENDABILITY— 


Shut down insurance loss cut to a minimum due to a first-class 
material and high grade workmanship. They keep going. 


Third—ECONOMY— 


Power # horse. Can loss less than one in a thousand. 
All wearing parts duplicated at little cots. 


Fourth—SATISFACTION— 


A feeling that is hard to measure in money 
value, but Troyer-Fox Non-Spill Closing 
Machines installed in your cannery will more 
than measure up to any value you may place 
on this much desired feeling. 


Write for further particulars 


SEATTLE-ASTORIA IRON WORKS 
Builders of Sanitary Can Making 
and Canners’ Machinery 
SEATTLE, WASH. 


TROYER-FOX NON-SPILL CLOSING 
MACHINE, 7 Cans per minute 


THIS MACHINE REQUIRES 
NOTHING MORE 


The No. 249 Automatic Round 
Can Flanger will rim or flange 
on both ends, 200 can bodies 
per minute. It will accom- 
odate a large range of sizes. 


We make every machine used 
in making tin cans. 


CAMERON CAN MCH. CO. 


Successors to TORRIS, WOLD & CO. 


No change of ownership, personnell or location 
240 N. Ashland Avenue 
CHICAGO 
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“AGENCE EUROPEENE-CONTINENTALE CAMERON CAN MACHINERY CO., 56 Avenue De Chatillon, Paris, France.” 
“WM. COOPER PENN & CO. 25, Victoria St., London, England.” “D. M. KABLE, Old Post Office Bldg., Hongkong, China.’ 
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has arrived. Heaven knows that the least of the world’s 
present need is a wailing Jeremiah, but, without the farmer, 
our civilization will decay. Without him, cities will disin- 


tegrate, and industry cease. At times, we may think him 
unreasonable, but his just demands must be met. He is today 
the one conserving and conservative force holding steadily 
against the violence of developing storms which threaten the 
landmarks of civilization, standing unequivocally for the eco- 
nomic solvency which rests upon toil, thrift, initiative and co- 
operation. 


“These are the sources,” says Herbert Hoover, “that have 
always supplied our country with its true Americanism, its 
new and fresh minds, its physical and moral strength.’’ 

As I speak these wods, memory traces the picture of 
a country home, where frugality contended with toil, and where 


hardships were lightened by the zest and freedom of the wide- 
stretching prairies. The memory is effervescent, but moved 
by the thought that the living truth of the life which per- 
meated that home must abide, my mind turns to the poet’s 


words which spoken of another land, more than a century ago, 
still hold for us a solemn meaning: 


“Sweet, smiling village, loveliest of the lawn, 
Thy sports are fled, and all thy charms withdrawn! 
Amidst thy bowers the tyrant’s hand is seen, 


And desolation saddens all thy green; 

One only master grasps the whole domain, 

And half a tillage stints thy smiling plain. 

No more thy. glassy brook reflects the day, 
But, choked with sedges, works its weedy way; 
Along the glades, a solitary guest, 


The hollow-sounding bittern guards its nest; 
Amidst thy desert walks the lapwing flies, 


Chicago Office 
La Salle Street 


39 So. 
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Foreign Agents 
W. E. Hughes & CO. 
London, England 


And tires their echoes with unvaried cries; 


Sunk are thy bowers in shapeless ruin all, 
And the long grass o’ertops the moldering wall; 
And, trembling, shrinking from the spoiler’s hand. 


Far, far away, thy children leave the land. 
Ill fares the land, to hastening ills a prey, 
Where wealth accumulates, and men decay; 


Princes and lords may flourish, or may fade; 
A breath can make them, as a breath has made; 


But a bold peasantry, their country’s pride, 
When once destroyed, can never be supplied.’”’ 


THE FAMOUS BAKER CORN 
Cc. W. Baker & Sons 


Aberdeen, Md., April 5, 1920. 
The Canning Trade, 


Baltimore, Md. 
Dear Sirs: 

We quote below a letter just received from a party in the 
far West: 

“Since coming to this State from Philadelphia, 

I have been unable to obtain any Baker’s Corn, and 

the — Corn is not worth eating. Please quote 

me your price for 3 cases of Baker’s Sugar Corn, 

and oblige.” 


It is very gratifying to know the popularity of Baker’s 
Corn throughout the country. 


Yours truly, 
Cc. W. BAKER & SONS. 


“Ams” High Speed Gang Slitter 


Center Friction Feed 


This Machine will slit tin absolutely true. No 
burrs or curved blanks. It is fitted with extra heavy 
crucible steel shafts 3-inch in diameter their full 
length, mounted in solid bearings, bronze bushed. 


Fitted with end thrust bearings to eliminate 
lateral motion. 


Double edged cutters are furnished, giving 
double the service. 


One leg is adjustable to compensate for in- 
equalities of the floor. 


A grinder may be attached if desired, so that the 
cutters may be ground without being removed 
from the machine. 


The Max Ams Machine Co. 


101 Park Avenue New York City 
CHARLES M. AMS, President 
Coast Agents 


The Premier Machinery Co. 
San Francisco, Cal. 
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THOMAS F. LUKENS COMPANY 


Five Gallons Cans for Tomato Pulp & Fruit Juices, Etc. 
Wire or Bar Solder, Flux and Canners’ Supplies 
Send For List 


238 N. FOURTH STREET PHILADELPHIA, PA. 


CAN FILLING MACHINES 


HENRY R. STICKNEY 
Portland = Maine 


THE J. M. PAVER COMPANY 


130 N. WELLS STREET 
CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesmen—working co-operatively for the proper 
interests of their Principals. 


INSURE ADEQUATELY 


YOUR BUILDINGS—Are worth more today 
than ever before. Insure them for 
their present value. 

a 


YOUR MACHINERY—Has greatly increased 
in value. You will find it very 
difficult to replace. Cover the full 
replacement value by insurance now- 


CANNERS EXCHANGE SUBSCRIBERS 
at WARNER INTER-INSURANCE BUREAU 


Knows Your Insurance Requirements Better Than 
Any Other Agency, and Specializes in 


INSURANCE SAFETY 
INSURANCE SAVING 
INSURANCE SERVICE 


FOR CANNERS EXCLUSIVELY 


Officially endorseu by the National Canners’ Association 


Write for Information Today to 


LANSING B. WARNER INCORPORATED 
a 104 S. Michigan Avenue, Chicago, Ill. 
\\ 


FULL CAN 


—is insured 
by using our 


Pea Filler 
Tomato Filler 


Corn Filler 


Write for particulars 


and new catalogue 


A. K. Robins & Company 


Baltimore, Md. 


S. M. Sindall R. A. Sindall 
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THE NEW INSPECTION SEAL 


National Canners Association Inspection and Educational 
Bulletin No. 6, 
(Superseding Builetin No. 4 and Supplementing Printed 
Circular Letter of March 19, 1920.) 
After careful consideration the Educational Committee at 
its last meeting at Columbus, Ohio, adopted the following as 
the inspection seal of the National Canners Association: 


SEAL OF THE 
SANITARY 


The rectangular certificate shown in Bulletin No. « =» 
abolished, and the seal shown above is to be used in its place. 
The Association inspection seal is copyrighted as a lanel 
and also as a print. No one has a right to use this seal in any 
way without the permission of the Association, and the Asso- 
ciation will promptly take all necessary steps to protect the 


inspection service and to prevent any unauthorized use of the 
seal. 


Methods of Affixing the Seal—Canners who have signed 
the inspection and advertising agreement will ~e allowed to 
affix the seal by any of the following methods, under such 
regulations as the Association may establish, 

Application forms for all of these methods may be se- 
cured from the director of inspection in your State or district. 


Method No. 1—Imprinting the Seal on Canners’ Labels— 
The canner will file with the Director of Inspection in his State 
or district a duplicate application for plates. Upon receipt 
and approval of this application the Association will furnish 
the canner, free of charge, two plates for imprinting the seal 
on existing stocks of labels, under such regulations as the Asso- 
ciation may from time to time establish. Additional plates 
will be furnished at cost upon application. In making appli- 
cation for plates please indicate diameter and state whether 
you wish to imprint the seal in one or two colors. Imprinting 
in two colors requires two separate operations and a separate 
plate for each operation will have to be furnished. Plates 
for imprinting seals one and one-eighth, one and three-eighths 
and one and five-eighths inches in diameter are being kept on 


hand. If other sizes are desired they should be clearly speci- 
fied in the application. 


Method No. 2—Embodying the Seal in Canners New 
Labels—The canner will file with the Director of Inspection in 
his State or district a duplicate application for permission to 
have the inspection seal embodied in the labels which he wishes 
to have manufactured. Upon receipt and approval of this 
Application the Association will authorize the canner to place 
an order for labels, embodying the inspection seal with the 
label manufacturer named in the application. 

Labels bearing the inspection seal are to be used in ac- 
cordance with rules and regulations established by the Asso- 
ciation from time to time. When the seal is embodied in new 
labels the colors shown in the above reproductions should be 
used. It will be to the advantage of canners to do this because 
the seal will be featured in these colors in the advertising cam- 
paign. Sizes of seals best suited for the labels may be used. 

Method No, 3—Attaching the Seal in the Form of a Sticker 
Either to the End of the Can or to the Body Label—The seal 
in the form of stickers, made in two colors as shown in the 
above reproductions, will be furnished by the Association at 


We are headquarters 
for the best of every- 
thing in 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


SEEDS 


used by Canners 
Everywhere 


| 
fz 
INSPECTION SERVICE 
4 
SHINGTON 
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50% BETTER WORK 
100% MORE EFFICIENT 


Sterling, Ill., September 23, 1919. 
Peerless Husker Company, 


Buffalo, N. Y 
Dear Sirs: 

It is with great pleasure I acknowledge the receipt of yours of the 20th inst. and I 
do not hesitate to say that the ‘‘PEERLESS” Huskers we purchased from you this season 
have given the best of satisfaction. We used them along side another make Husker in 
our plant this season and am sure we do not over estimate when we say they operated at 
100% more efficiency, and the work they turned out was 50% better. The percentage of 
waste being very small. 

We will very gladly recommend the ‘‘PEERLESS”’ to any canner as what we think 
is the best Husker made. Yours very truly, 

STERLING CANNING COMPANY, 
(Signed) R. Arbuckle 


> YES ITS PEERLESS < <i 
PEERLESS HUSKER COMPANY 519 Cornwall Avenue © BUFFALO, WN. Y. 
MANUFACTURERS PEERLESS 


OF Husker, Washer, Rehusker, Exhauster, Syruper, 
Bean Snipper, Mixer-Silker. 


Pulp Machines and Pulp Finishing Machines 


— FO R——_ 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company | 
Wells and Patapsco Streets BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 
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cost. The canner will apply to the Association inspector of 
his cannery for the required number of seals and will give 
his receipt therefor on a form provided for that purpose, re- 
turning or accounting for unused or spoiled seals to said in- 
spector. 


NOTE—As far as we know at the present time the Traung 
Label and Lithograph Company, San Francisco, Cal., and the 
Edward Ermold Company, New York City, are the only firms 
manufacturing machines adapted for affixing the seal in sticker 
form to the end of the can or to the body label. Other com- 
panies are considering the construction of similar machines. 


Method No. 4—Printing or Lithographing the Seal on the 
End or Body of the Can—The canner will file with the director 
of inspection in his State or district a duplicate application for 
permission to have the Association inspection seal printed or 
lithographed on the can end or body. Upon receipt and ap- 
proval of this application the Association will authorize the 
canner to have the inspection seal printed or lithographed on 
his cans or covers, in accordance with rules to be formulated 
to insure the removal or obliteration of the seal from cans 


of food found to be unworthy of certification. Except in cases 
where a canner manufactures his own cans or covers, the can 
manufacturer will also be required to secure a permit from 
the Association for doing this work. 


Method No. 5—Embossing Abbreviated Form of the In- 
spection Legend on Special Cans—A canner using sardine cans, 
or similar small cans, may file with the director of inspection 
in his State or district an application for permission to use the 
following abbreviated inspection legend for the purpose of 
certification on such cans: 


Sanitary 
Inspection 


THE CANNING TRADE, 


Permission to use this abbreviated form will be granted 
only when the same is to be embossed on the can covers, 

The canner will file with the director of inspection in his 
State or district a duplicate application for permission to have 
the Association abbreviated inspection legend embossed on 
the covers, such covers to be used in accordance with rules 
and regulations prescribed by the Association Inspection Serv- 
ice. The can manufacturer will also be required to secure a 
permit from the Association for doing this work, except in 
cases where the canner manufacturers his own covers. 


Stationery Emblems—Canners who have subscribed to the 
inspection and advertising agreement may reproduce on their 
stationery the following emblem. Circular seal, similar to 
above containing the following: 


“Subscriber to the Inspection Service and Educational 
Campaign of the National Canners’ Association, Washington, 
D.C.” 

Persons, firms, or corporations, who have signed the 
underwriting agreement, or contributed towards the advertis- 
ing campaign, may reproduce on their stationery the following 
emblem: 

“Contributor to the Advertising Campaign of the National 
Canners Association, Washington, D. C.” 

Canners who have subscribed to the inspection and adver- 
tising agreement, and who have also signed the underwriting 
agreement, may reproduce on their stationery the following 
emblem: 

“Contributor and Subscriber Ispection Service and Edu- 
cational Campaign of the National Canners Association, Wash- 
ington, D. C.” 

Two-color plates for these emblems one and one-eighth 
inches in diameter will be furnished at one dollar per set upon 
application. 


A LANDRETH TOMATO 


Delaware Beauty 


$5.50 PER POUND 
Introduced Season of 1914 
Red Rock. Vine deep green, blight resistant, thick stemmed, 
of branching habit. 
the Landreth’s Red Rock, and ten days earlier than Stone. 


uniform in size and showy. 


A showy, medium-sized red sort, as deep red as Landreth’s 


Consequently extraordinarily productive. 
One week later than Chalk’s Jewel, one week earlier than 
Fruit smooth all over, absolutely free from splits, very 
Of a habit of simultaneously 


coloring up all over the fruit. Shape flattish at blossom end, 
quite globular at stem or crown end, no depression whatever 
at stem end, the illustration showing that it is unusually full 
on top—a most desirable quality, no waste. 

Its habit of ripening a week ahead of the Landreth’s Red 
Rock and two weeks ahead of Stone is most desirable. A 
productive sort has long been looked for to come in ahead of 
these two late varieties. Canners are asked to observe this 
most profitable character. It, like all other Landreth Grown 
Tomatoes, can only be bought in sealed, lithographed, card- 
board boxes of 4% and % lbs. 


Ask for prices on anything in the Seed line you need. 


We grow all varieties of Seed. 
LANDRETH SEED CO. faxc‘'ts: Bristol, Penn. 


Founded 1784 


D 


AMERICAN Coke Tin Plates | = 


quality TIN PLATEs— adapted to the requirements of the canning and packing industries. kc 
| also manufacture Black S vanized Sheets, Terne Plates, Formed Meta ai Roofe ng and Siding 23 se, 
| une. of sheds, factories, warehouses, etc. Write for full information. ic 
| AMERICAN SHEET AND TIN PLATE COMPANY, General Gtiees, Frick Bidg. ~» Pittsburgh, Pa. ecify “‘AMERICAN" br ends 


= 


H. D. DREYER & cO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBRANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 
Automatic Can Making Machinery 


BALTIMORE, MD. 


CANTON BOX COMPANY The Baltimore Box and Shook Company 
2501 to 2515 Boston St. Baltimore, Md. ——MANUFACTURER—— 
PACKING BOXES Canned Goods Cases 
901 S. CAROLINE STREET BALTIMORE, MD. 
THE RITTLER BOX CO. 
613 to 621 S. CAROLINE STREET, BALTIMORE, MD. Cc. L. JON Es & co. 
CASES FOR CANNERS BROKERS 


SS 08 SSO Se 


e 
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LABELS 

i) ) GAMSE BUILDING BALTIMORE. MD. i 
Se SN 


MAINE MARKET 


One Large House Withdraws from Future Market—Golden 
Bantam Growing in Favor—Good Demand for Lobster. 
No Future Prices on Sardines—Clam Pack 
Sold Out. 


Portland, Me., April 16, 1920. 

Weather.—We are continually reminded that it is April, 
as the warm spring-like days are well interlarded with cold rain 
and wind. Thus far April is following the three preceding months 
in keeping down the temperature. Up to April 1 the year was 
200 degrees behind, and that has increased about 60 degrees dur- 
ing the first half of this montht. And again copying her older 
sisters, April is giving a greater precipitation than normal, now 
of rain instead of the snow of February and March. The fall 
this month to date has been something over four inches, as against 
a normal inch and a quarter. 

Just as the snowbanks are cleared away and traffic is almost 
back to normal. the several railroad strikes of this week are 
again interfering with the proper distribution of canned foods. 
This rather balks the Advertising Campaign, as increased con- 
sumption is quite out of the question when the goods cannot be 
distributed. 

Future Maine Corn.—This market reopened very actively 
this current week, giving a new impetus to the selling. One of 
the largest houses has withdrawn from the market, and others are 
to follow suit. Not only have sales been frequent, but also of 
large denomination. The price of $1.60 still obtains, with one or 
two houses reporting sales at $1.65. There has been an increased 
offering of No, 10 Crosby corn this year, but the demand is always 


ahead of the offerings, and it has sold very fast, indeed. This 
also applies to No. 1 corn, which is becoming very popular. $8.25 


for No. 10s and $1.25 for No. 1s are still quoted. 

Golden Bantam Corn.—A few years ago Golden Bantam 
corn was a freak and a fad; now it is a staple item, and its 
production and use is largely increasing every year. The price on 
No. 2 eut Golden Bantam jis $1.80 per dozen, and there will be 
a good amount put up in Maine this season, No. 10 Bantam 
on the ear and No. 3 (tall) are both offered, but the detail work 


- coming in, 


SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 
Canners’ Varieties of Peas, 1919 Crop 


WHOLESALE SEED GROWERS 


GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 
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in packing these goods on the ear is discouraging in the present 
era of scarce labor, and the packers will not increase their up-put 
on these sizes. 

Lobsters.—There is no question regarding the activity or 
the shortage of this popular item. One house has booked 8. A. P. 
orders to take up the whole pack, and as yet has made no price. 
Others who did name prices are sold up. The quotations remain 
at $9.25 for 1s, $4.75 for %s and $2.62% for 4s. The export 
business is evidently as difficult from Canada as from this coun- 
try, as the Canadian lobster packers are unable to export their 
usual amount to France, and may, therefore, come to the American 
market with a certain amount of their goods. 

Sardines.—No future prices have been named. The pack- 
ers merely say that they are not ready and the market is not 
ready: they continue to be optimistic about the prospects, and 
are getting ready to open their factories for 1920 pack. The 
severe winter has played havoe with their gear and weirs, so that 
it will necessarily be some time before they can get in any fish. 
The spot market is normal for the season, and quotation is made 
of $5.00 for standard goods. Every packer is developing a new 
style of fish or package in order to create a market for his own 
goods, and this has its effect upon the standard stocks and quota- 
tions. 

Blueberries.—At this season of the year blueberries usu- 
ally receive the attention of the buyers, and inquiries are now 
However, it seems to be impossible to place even 
S. A. P. orders at this time, as each packer reports that he has 
already booked all he can possibly pack. No prices have been 
made, and it will doubtless be two months before these S. A. P. 
contracts are completed. 

Clams—The market for the Spring pack opened and closed 
so quickly that it made no impression upon the general trade. 
As soon as the weather guaranteed additional contracts, waiting 
orders were booked at $1.35 and $1.25, and the probable pack 
was immediately sold out, The spot market is so bare that there 
are not even quotations reported. 


Maine No. 10 Apple.—This seems to be a dull market, but 
as there are no stocks on hand, it is a matter of indifference 
to the local packers. Tentative inquiries are already coming in 
for 1920 pack, and buyers who were especially pleased with 
the quality of goods received last year are anxious to assure 
them same contracts for this season. Of course, no prices can 
be named until some estimate of the apple crop and market 
conditions can be made. MAINE. 


SEED 


CHICAGO 
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Over Two Thousand 


Chisholm- Scott 


Viners 
and Five Hundred 


White Style Feeders 


in use in the United States 


These feeders do not tear the pods from the 
vines as other feeders do. 


For information, write the 


CHISHOLM-SCOTT CO. 


71 East State Street COLUMBUS, OHIO 


“It Sticks for Keeps” Established 1879 


Adex Manufacturing 
Company 


Manufacturers of 


ADHESIVE GUMS, 
GLUE AND PASTE 


604-606 W. Pratt Street 
BALTIMORE 33 MARYLAND 


Not Mere Claims, but 


Positive 
Pulping Facts 


HE record of accomplishment made by the Indiana Pulper in can- 
ning plants all over the country, conclusively proves its reliabiliy 
and steady performance, its low upkeep expense, its ability to 

secure more pulp from the tomato, and its tremendously greater capacity. 


One canner says ‘The Indianais paramount to any pulper we have 
ever had in our plant. We have been particularly impressed with the 
degree of dryness of residue and the simplicty cf construction which 
makes for both ease in operation and ease in cleaning.” 


“Another man says of 


THE INDIANA PULPER 


“We can get a greater amount of pulp and a finer product. The pulper 
is us good as the first day we used it. We will put in another Indiana 
next year.’’ The president of another big canning concern writes: 
“The three Indiana Pulpers have given us the very best service of any 
pulper we ever used. We did not lose a minute duving the tomato season 
on account of the machines refusing to work.” 


A GUARANTEED DAILY CAPACITY OF 10,000 BUSHELS OF TOMATOES 


This is a conservative estimate. One concern making a ten-hour 
test, pulped 32 tons of tomatoes per hour. This wasall that could be fed, 
but was not enough to determineits capacity. Another concern on test, 
obtained 20 to 25 gallons more raw pulp per ton of tomatoes than heever 
— — any other pulper and claims to have used every make on 
the market. 


THE PULPER—FINISHER 


For the small plant, handling up to 2500 bushels of tomatoes daily, 
The Indiana equipped with a finishing screen it is the ideal equipment 
for both pulper and finisher. Used inthis way, the one machine does 
the work of two in one operation. In actual work in plants last season, 
the Indiana used in this way—producing finished product from the whole 
tomato at one operation—produced product which showed less bacteria 
and a smaller mould count than product put thru both a pulper and 
finisher of other manufacture. 


WRITE TODAY ABOUT AN INDIANA for next season. 


Other Langsenkamp products:—Copper Steam Jacketed Kettles, 
Standard Continuous Agitating Cookers, Rotary Washers, Tomato 
Crushers, Sanitary Desectiable Pumps Sorting Tables, Syrupers, Feed 
Water Heaters, Steam Traps, Gasoline Fire Pots, Brass Handy Gate 
Valves and enameled Lined Pipe. A request will secure complete infor- 
mation on your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, IND. 


Eastern Representative 
S. 0. RANDALL'S SON 
Baltimore, Md. 


Coast Representative 
ANDERSON-BARNGROVER MFG. CO. 
San Jose, California 


ANGSENKAMP 


w 
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CALIFORNIA MARKET 


Interest in Canned Fruit Increasing—Tomatoes in a Slump— 
Looking for Foreign Markets—Increased Wages for 
Salmon Workers—$1.00 Per Hour Overtime 
in the Artic Circle—Coast Notes. 


Reported by Telegraph. 
San Francisco, Cal., April 16th, 1920. 

Canned Fruit Prices—More interest is being taken in 
California canned fruits than in some time past, it appearing 
more likely as time goes by that prices on the new pack will 
be higher than those now prevailing on spot goods. Sugar 
is climbing out of sight growers are demanding more for raw 
stocks and labor is expecting to get more than a year ago. 
On top of this California is going through another dry year 
and reports are coming from many places in the Middle West 
of failures in the fruit crops there. Generally speaking, 
canned fruits are still to be had at the prices named nine 
months ago. Some varieties and grades are a little higher, 
but some are lower and the average will be about the same. 
Much of the demand of late has been for the low grades but 
shrewd buyers, eyeing the sugar situation, are also taking 
heavy syrup fruits. It is still too early to estimate the prob- 
able size of the California crop, but it may be safely stated 
that the apricot output will be materially less than that of 
last year, considerable damage being evident. However, last 
year’s crop was an enormous one and there is a possibility 
that there will be plenty of fruit to go around. Buyers are 
now in the field contracting for stocks and it is asserted that 
canners have paid as much as $150 a ton for fancy apricots 
in the San Francisco Bay district. From Marysville reports 
have come that growers are being offered $110 a ton for their 
1920 peach crop and that even growers who contracied years 


ago to sell their peaches at $25 to $30 a ton will receive not 
less than $60 a ton. 


Tomatoes—Prices on canned tomatoes have been slumping 
for the past month until some sales are reported at the open- 
ing price of $1.10 for No. 2% standards. Quotations generally 
are a little above this figure, however. Even the announcement 
of the Government that it has but small surplus stocks to 
offer at retail has failed to bolster up the market. Several 
canners have been closing contracts for raw stocks for the 
fall of 1920, at prices around $20 a ton, which indicate that 
opening prices of at least $1.z0 for standards is contemplated. 
While on the subject of tomatoes it might be mentioned that 
the California trade does not look with much favor on the 
suggestion that the No. 2% and No. 3 cans for this article 
be cast aside. They take the stand that the No. 2 can, such 
as is used for corn and peas, is too small for the packing of 


tomatoes, which contain so much water, and favor the No. 
2%, which was developed in this State. 


Foreign Markets—With greatly increased acreages of 
deciduous fruits coming into bearing California canners are 
interesting themselves in the development of foreign markets 
and pressure is being brought to bear upon Congressmen from 
this State to call attention in every way to the need of more 
outlets for California products. South America offers an in- 
viting field, but extremely high tariffs practically forbid ex- 
ports to the southern continent. The Canners’ League of 
California directs attention that 93 per cent. of the imports 
from South America enter this country free of duty and it is 
suggested that turn about would be fair play and that it is high 
time that the national Government interested itself in induc- 
ing the various countries there to lower their duties. Much 
interest is being taken in the National Foreign Trade Conven- 
tion to be held at San Francisco in May, and this subject will 
receive attention at that time. 


Salmon—The Alaska Fishermen’s Union and the Alaska 
Packers Association have agreed upon a wage schedule for 
1920 and vessels are now being made ready for the trip 
to northern waters. The new schedule provides for wage in- 


creases of about twenty-six per cent. over those of last year. 
The schedule adopted provides the following rates for fish 
in Bristol Bay, Nushagak, Kvichak, Naknek, Ugashuk and 
Egegak-King salmon, 50 cents each; dog salmon, 5 cents each; 
pink salmon, 2% cents each; red and coho salmon, 9 cents 
each. Rates for Central and Southeastern Alaska are: Kar- 
luk, $8 per thousand cases; Alitak and Cook Inlet, 2 cents a 
case; Chignik, 13%, cents a case, and Fort Wrangell, 1% cents a 
case. Run money to all parts of Alaska was decided upon at 
$200, with the exception of Karluk, which was placed at 
$270. The rate for all extra compensation for overtime, 
Sunday and holiday work was placed at $1 an hour in the 
schedule. The union has chosen officers for the year as fol- 
lows: Edward Anderson, treasurer; I. N. Hylan, secretary; 
Bror Nelson, patrolman, and two agents for Seattle and As- 
toria, respectively, Charles F. Hammarin and H. M. Lorntzen. 


Coast Notes—The California Canneries Company, 600 
Minnesota street, San Francisco, Cal., of which J. L. Jacobs is 
secretary, has called a meeting of stockholders for June 7 
to consider the proposition of increasing the capital stock 
from $200,000 to $1,000,000. 


The H. G. Prince Company of Oakland, Cal., has awarded 
a contract at about $60,000 for the erection of a one-story 
cannery building. 


J. E. Bean, of San Jose, Cal., has announced the sale 
to Hunt Bros. Company of the plant of the Salinas Valley 
Crain and Produce Co. in that city, 


The California Packing Corporation is understood to have 
purchased eight hundred acres of asparagus land in the vicin- 
ity of Martinez, Cal., at a cost of $165,000. The land is among 
the best in the State for truck gardening. 


The new plant of Libby, McNeill & Libby at Gridley, Cal., 
will be ready for operation about the first of May. 


The Porterville Canning Company, of Porterville, Cal., is 
installing machinery for handling tomatoes which will be 
packed there for the first time this year. 


The Pacific Pea Packing Company is puting up spinach 
at its plant at Oakdale, Cal., and is preparing to handle a gen- 
eral line of vegetables in addition to peas. Recent rains and 


warm weather have greatly improved the outlook for the pea 
crop. 


The Graves Canning Company, Inc., of Sheridan, Ore., has 
increased its capital stock from $100,000 to $250,000. 


The Holt-Chase Canning Co. has been incorporated at 
Myrtle Point, Ore., with a capital stock of $15,000 by J. O. 
Holt, O. N. Kaldor and A. C. Chase. 

The plant of the California Packing Corporation at Rio 
Vista, Cal., which is the largest asparagus cannery in the 


world, has been remodeled and much new equipment in- 
stalled. 


The Bayside Canning Company has. erected a new plant 
at Isleton, Cal., and is packing asparagus. William DeBach 
has been appointed resident manager. 


R. H. Gay, credit manager of the San Francisco branch 
of the American Can Company, plans to attend the National 
Convention of Credit Men at Atlantic City May 31 to June 5. 


Joseph Triest, of Haas Bros., San Francisco, Cal., has re- 
turned from a trip to Europe. 


J. M. Tees, of the importing and exporting company of 
that name, San Francisco, Cal., has left on a trip to Dallas. 
Houston, New Orleans and Havana, where branch offices will 
be opened. “BERKLEY.” 


There is 


TIME 


to waste if you want to secure 
apple parers for this season 


Goodell Company 
Antrim, N. H., U. S. A. 


91 Main Street 
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The 20th Century Centrifugal 


PULPER 


We sold a bunch of them 
at the Convention 


DID YOU GET YOURS? 


IT_FINISHES 


wee © THE 20th CENTURY MACHINERY CO. 


BEAN SAUCE 


FRUIT BUTTERS MILWAUKEE, U. S. A. 


PUMPKINS 


LIVINGSTON 


FOURTEEN FACTORIES 
T. A. SNIDER CATSUP CO. 
EQUIPPED WITH THESE 
WASHERS 


BETTER BE SURE THAN SORRY 


Microscopic counts on Ketchup and Pulp finished after passing 
through this Washer show that it removes practically all of 
the material forming a high mold, yeast and bacteria count as 
well as the grit, and at the same time not injuring the healthy, 
clean meat of the tomato. You owe it to yoursejf to 
investigate. Write us today. Now. 


SUPERIOR BOILER WORKS — 


Marion, Indiana 
Eastern Agents Central Agent 


8. 0. RANDALL’S SON F. H. LANGSENKAMP 
BALTIMORE, MD. INDIANAPOLIS 


PUMPKINS 
| 
; 
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SLATEMENT OF THE OWNERSHIP, MANAGEMENT, CIR- 
CULATION, ETC., REQUIRED BY THE ACT OF 
CONGRESS OF AUGUST 24, 1912, 


Of The Canning Trade, published weekly, at Baltimore, Md., 
for April 1, 1920. 
State of Maryland, City of Baltimore, ss. 

Before me, a Notary Public, in and for the State and City 
aforesaid, personally appeared Arthur I. Judge, who, having 
been duly sworn according to law, deposes and says that he is 
the Editor and Manager of The Canning Trade, and that the 
following is, to the best of his knowledge and belief, a true 
statement of the ownership, management (and if a daily paper, 
the circulation), etc., of the aforesaid publication for the date 
shown in the above caption, required by the Act of August 24, 
1912, embodied in section 443, Postal Laws and Regulations, 
printed on the reverse of this form, to wit: 

1. That the names and addresses of the publisher, editor, 
and business managers are: 


Name of— Postoflice address— 


Publisher—Arthur I. Judge, State Bank of Md., Baltimore. 
Editor—Same. 

Managing Editor—Same. 

Business Manager—Sanie. 

2. That the owners are: (Give names and addresses of 
individual owners, or, if a corporation, give its name and the 
names and addresses of stockholders owning or holding 1 per 
cent or more of the total amount of stock.) 

Arthur I. Judge, State Bank of Md. Bldg., Baltimore. 

8. That the known bondholders, mortgagees, and other 
security holders owning or holding 1 per cent or more of total 
amount of bonds, mortgages. or other securities are: (if there 
are none, so state.) 

There are none. 


4. That the two paragraphs next above, giving the names 
of the owners, stockholders, and security holders, if any, con- 
tain not only the list of stockholders and security holders as 
they appear upon the books of the company, but also, in cases 
where the stockholder or security holder appears upon the 
books of the company as trustee or in any other fiduciary re- 
lation, the name of the person or corporation for whom such 
trustee is acting, is given; also that the said two paragraphs 
contain statements embracing affiant’s full knowledge and be- 
lief as to the circumstances and conditions under which stock- 
holders and security holders who do not appear upon the 
books of the company as trustee, hold stock and securities in 
a capacity other than that of a bona fide owner; and this 
affiant has no reason to believe that any other person, associa- 
tion, or corporation has any interest direct or indirect in tne 
said stocks, bonds, or other securities than as so stated by him. 

5. That the average number of copies of each issue of 
this publication sold or distributed through the mails or other- 
wise, to paid subscribers during the six months preceding the 
(This information is required from daily publications only.) 

ARTHUR I. JUDGE. 

Sworn to and subscribed before me this 10th day of April, 
1920. 

(Seal) W. H. B. EVANS, 
Notary Public. 
(My commission expires May ist, 1920.) 


MICHIGAN CANNERS MEET MAY 18th and 19th 
The regular spring meeting of the Michigan Canners Asso- 
ciation will be held at Grand Rapids, on May 18th and 19th, 


1920. There are so many important questions to come up 
that a good meeting is sure to result. 
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Procrastination, they say, is the thief 
of time. 


Frequently it’s the thief of profits. 


If you don’t know, by actual experience, 
the everlasting satisfaction, economy and 
invariable getthereness of Embry—4—One 
Boxes, stop long enough in your daily 
routine to say, “‘we’re interested.’’ 


ONE 
SERVICE 


Those two words are the magic key to 
a fund of box information that will serve 
your business right—the open sesame that 
will bring it renewed prosperity. 


Try it—today. 


An experience of over 62 years in 
making good boxes is pretty good evidence 
that it’ll be worth your while. 


Embry Wirebound Box Company 
Branch of Embry Box Co. 


Incorporated 


828-C South 20th Street 


Louisville, Ky. 


CALDWELL 


MACHINERY FOR 
CANNING PLANTS 


Pulleys, Friction Clutches, 
Clutch Pulleys, 


Jaw Clutches 


Caldwell machine molded cast 
tooth gears, the best cast tooth 
gears made. We can furnish gears 


with cut teeth. 


Steel Elevator Buckets 


black or galvanized 


Standard detachable 


chain carried in stock. 


Cast iron sprocket wheels 
for all sizes of standard 


chain. 


Pillow block bearings, 


post hangers, drop hang- 


ers, shafting and collars. 


A complete line of Elevating, Conveying and Power 
Transmitting machinery. 


H. W. CALDWELL & SON CO. 


CHICAGO: 17th & WESTERN AVENUE 
NEW YORK: 50 CHURCH STREET 
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EVERY MONDAY BY 
THE TRADE COMPANY 
Manager and Hditor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


A. I. JUDGE, . > 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 43rd Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Foreign, 4 $5.00 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING RatTes.—According to space and location. 
Make all Drafts or Money Orders payable to THe TrapE Co. 
Address all communications to THe Trape Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning TrabE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGH, Haitor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, APRIL 19, 1920 


EDITORIAL JOTTINGS 


News comes from the headquarters of the Delaware Legis- 
lature, through President of the Tri-State Packers Association, 
Asa Bennett, member of the Delaware Senate, that Delaware 
has passed the Maryland Canned Tomato Law. Monday the 
12th the bill passed the Delaware Senate and it was expected 
to pass the House the same day, and that Governor Townsend, 
himself a canner, would sign the measure and make it law. 
So Delaware is in line. Next!! And Senator Bennett adds, 
at the foot of his note: ‘“‘The President was on the job before 
your last issue.” 


Congratulations to this live and hustling President and 
Senator and to the State of Delaware on its forward step. 
“The Canning Trade’ has been accused of and credited with 
having passed the Maryland Canned Tomato Law, as it has 
become known; but the Senator need not worry that we are 
trying to claim credit. The Canning Trade has an inherent 
antipathy to claiming credit for anything; it is fully satisfied 
to go quietly about securing every benefit possible to the can- 
ning industry as a whole—satisfied with the benefits acugired 
for the good of the business and wants none of the vain glory 
and credit. 


And for those who may feel aggrieved at the passage of 
these laws, let us say that the whole industry felt just that 
way when the National Pure Food Law was first proposed, ana 
finally passed into law. Not because they opposed it, nor 
feared such a law, but because they did not understand what 
a tremendous benefit it meant to them. Now that same law 
has been hailed as the saviour of the industry, and there will 
be any number of our readers who will seriously object to 
our statement that the whole industry objected at the be- 
ginning. But it is a fact, nevertheless. And you will witness 
the same change of heart regarding this Tomato law, after a 
few years have been able to prove the great value of it. This 
Tomato law merely means that tomatos must be packed as 
such, and tomato pulp packed as pulp—in Delaware and Mary- 
land—and that is as it should be. It is what the writer 
preached to tomato canners thirteen years ago, when a Federal 
Food Inspector, and many of our readers will recall it. 


A record of the canners signed up on Inspection and 
Advertising on the new contract in the Tri-States territory 
shows 5,000,000 cases, and the solicitors have not nearly 
covered the territory. The National Canners Association feels 
that it can count safely upon not less than 7,000,000 cases 
in this territory which will bear the certificate, and thereby 
gain all the advantages of the big advertising campaign this 
fall. The published list of the subscribers to date, as given in 
Canned Food Progress, the bulletin of the National Canners 
Association, makes interesting reading, particularly in noting 
those whose names are absent. That is the feature which 
no canner can afford to have stand against him, for the jobbers 
will very carefully conserve this list and refer to it, and won- 
der why the canner offering goods is not listed—and the won- 
der will not be to the benefit of the canner. You have read 
much recently of the adverse advertising done, in years gone 
by, by this industry; but the canner who is _ not listed as 
under Inspection and Advertising, is doing more harmful ad- 
vertising, to himself, than was ever done before. But it is 
adverse advertising that affects only him, but affects him 
badly. The list as just published contains the names of 78 
Maryland canners, 12 Pennsylvania canners, 26 Delaware 
canners, and 22 New Jersey canners; but we feel sure this list 
is not complete, in fact it was compiled only to April 6th, and 
we will therefore wait for a later list before republishing it. 
In the meantime take a tip—and get in line. 


The Inspection Districts have been organized and are as 
follows: (a) Western Maryland and the southern counties of 
Pennsylvania bordering the Maryland line, D. H. Stevenson, 
Baltimore, Chairman of Advisory Board; (b) Delaware and 
Eastern Shore of Maryland and the counties of Accomac and 
Northampton, Va., J. Dukes Wooters, Easton, Md., Chairman 
of Advisory Board; (c) New Jersey, George E. Diament, Cedar- 
ville, N. J., Chairman of Advisory Board. Application may be 
made to the National Canners Association, or to any chairman, 
and the applicant will be welcomed. If the (d) section or 
district is formed to constitute Baltimore City and the southern 
counties of Maryland, it will be transforming that D, plus dash, 
which has too long preceeded the name of Baltimore in con- 
nection with canned foods, from a thing of degradation to 4 
thing of delight—a consummation devoutly to be wished. 


Anent the matter of credit referred to above, we cannot 
refrain from quoting from a very neat tribute paid the news- 
papers by The Corn Exchange National Bank of Philadelphia. 
In the course of its remarks it says: 

“There is never a single copy of any of those papers 
printed on any day of the year which does not contain from 
one to twenty items, either so-called news or editorial, that is 
a gratuity handed out for the common welfare and from which 
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BALTIMORE, MD. 
Solicit Your Business for 


PACKER’S CANS 
SANITARY (Open Top) and CAP HOLE 


Both Styles the Very Best Obtainable 
FIVE-GALLON SQUARE PULP CANS 
SYRUP CANS and PAILS 


Friction Top—Record 


WAX TOP and FRICTION TOP OYSTER CANS 


UNEXCELLED MANUFACTURING AND SHIPPING FACILITIES 


W. W. BOYER & CO., Inc. 


BALTIMORE, MD. 
rinsy EDMUND C. WHITE, President rimey 
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the paper directly or indirectly receives not a penny of profit. 

“The people of this city never expect a shipyard to do any- 
thing but build ships. A locomotive plant has done its duty 
when it constructs railway engines. A hat factory, flour mill, 
clothing factory, bank, store, trolley road and telephone is 
not reckoned upon to give its time, service or capital for boost- 
ing any enterprise excepting it own. 

“But a newspaper has dozens of requests every day to 
print or to urge, to commend or damn, to beg or promote, 
something out of which the owner of the paper can derive 
no financial benefit. He is expected to employ his capital in 
that way for the common welfare. 


* * * 


“The public says, perhaps, a paper has no right to publish 
questionable ads. But da other businesses scrutinize as 
closely? 

“Does any job printer refuse to print nice stationery for 
so-called brokers who are trying to gull the public by sending 
them lying letters? 

“Does an auomobile firm refuse o accept the perfectly 
good money of such fake concern although the car is to be 
used in furthering the crook’s trade? 

‘“‘Even the United States Government sells postage stamps 
to carry millions of swindling letters to the victims of fraudu- 
lent games. 

“So the newspaper gives more of its services free than 
almost any other institution that is not an endowed charity, 
while at the same time it voluntarily, for what it deems to be 
the public good, refuses to accept profitable advertising. Who 
can estimate, therefore, the sum total of such a policy, day 
in and day out, adhered to by our newspapers?” 

And a trade journal of the nature of The Canning Trade 
devotes its whole life, even more whole-heartedly, to the wel- 
fare of the business it represents—an unselfish service for the 
betterment and progress of the industry it stands for, and asks 
nothing in return. Since 1878 this journal has worked inces- 
santly to build up the canned foods industry; starting at a 
time when this was, indeed, a weak and despised infant in- 
dustry, keeping alive in others the faith we felt that canned 
foods must, one day, become the great pantry of the whole 
world. And now that day is in sight. 

This is not a bid for credit—and yet why should not the 
canners help their trade paper, at the same time helping them- 
selves by spreading the use of it among canners who do not 
read; who remain ignorant because they have not learned to 
seek the other man’s view? Most of our troubles come from 
ignorance—i. e., were those canners better informed, more 
up-to-date, they would undoubtedly be better competitors, and 
they would be better informed were they regular readers of The 
Canning Trade. Why not go to them, then, and tell them to 
subscribe? Why not tell the man who furnishes you supplies 
that he should be an advertiser in your trade journal? With 
more and better support you would receive better service from 
your paper, and thus you benefit yourself. There is need of 
better co-operation between the canners and their trade jour- 
nal; a better realization that the paper is working for you and 
you alone, and realizing this you should make your support ac- 
tive and energetic and not a mere passive reading of the paper 
as it comes to hand each week. We work for you, then work 
with us; keep us informed on crop conditions and matters af- 
fecting your industry; use us, for that is what we are here for, 
and that is all we ask in return. 


INDIANA CANNERS MEET MAY 20th AND 21st 


The Indiana Canners Association will hold their usual 
spring meeting at Indianapolis, on May 20th and 21st. By 
that time the tomato situation should be in such shape as to 
permit intelligent consideration, and an interesting meeting 
is to be expected. 


CYNICISMS 


Well, sir, it was a great dinner. I speak, of course, with 
reference to the dinner of the Canned Goods Exchange last Tues- 
day night. It lacked a great deal of the dignity and the eclat 
of the dinners the Exchange has been in the habit of giving; but, 
on the whole, it was well worth while and, I daresay, was thor- 
oughly enjoyed by each and everyone of the one hundred and 
nine estimable gentlemen who sat at the famous Rennert board. 


President Hamburger, arrayed in very sartorial splendor, per- 
formed the duties of “toastmaster.” Toastmastering isn’t what it 
used to be, wherefore it is likely to fall into innocuous desuetude. 
The retiring President, Mr. Hamburger, of course, was there to 
tell his friends of the emotions of joy and of sadness with which 
his very breast was heaving because he was about to take leave 
of them. He also was there to introduce his successor, Mr. John 
R. Baines. 


e 

Mr. Baines was likewise sartorially splendid. He thanked 
the Exchange for the proud honor conferred upon him, and he 
would serve it to the best of his ability. His speech was a felic- 
itous little thing and was well received. In such company he 
would not like the impression to prevail that he was the author 
of the Eighteenth Amendment or of the Volstead Enforcement 
Act, whereat his friends felt greatly relieved and reassured, It 
was no time for discussing the weighty problems of business, and 
so he would not discuss them. The world needs to be amused, 
for it has long been very sick at heart. So the newly elected 
President told two perfectly proper humorous stories, at which 
the assembled canners laughed uproariously. As a raconteur 
President Baines is an acknowledged success. 


President Hamburger is a stern monitor. He said there would 
be only one speech, and one speech proved to be the maximum 
limit. I fear there was great disappointment because of this 
decree, for among those present were some really good, seasoned 
talkers, who doubtless were in almost momentary expectation of 
being called upon for a few remarks. President Hamburger would 
have none of them. 


Mr. Randall Anderson, assisted by Mr. Patterson, made the 
only speech of the evening, aside from the admirable speeches 
made by Mr. Hamburger and by Mr. Baines. Mr. Anderson and 
Mr. Patterson are attaches of the Curtis Publishing Company. 
They are interested quite generally in the subject of advertising 
and know it well. They are particularly interested in the cam- 
paign which is now being conducted in the interest of the National 
Canners’ Association. 


Mr. Anderson did all the talking. It was Mr. Patterson's 
duty to supply the “talking points,’’ which. he did admirably well. 
These gentlemen were received with every show of close attention 
by the canners present, who went away with new impressions of 
the possibilities of advertising. 


Quite a great deal was said about co-operative advertising. 
which, according to Mr. Anderson, usually “begins in adversity 
and dies of prosperity.” Attention was called to four examples 
of co-operative advertising, and each had to do with California 
distributors; each had been extraordinarily successful. 


I was greatly interested in one chart which Mr. Patterson 
discussed, on which was set down the amount annually spent for 
national advertising by thirty or forty outstanding American pro- 
ducers and distributers. In this galaxy there were probably five 
eanners whose annual appropriations for advertising reach very 
impressive totals. One of these, according to the chart, is spend- 
ing $800,000 a year to tell the story of his products to the Amerl- 
cai people. For this canner advertising has accomplished the 
most extraordinary things. His position in the trade seems to be 
well nigh dominant. If it remains unchallenged, his position may 
not unlikely become impregnable. . 


I recall, and so do you, the beginnings of Hawaiian pineapple. 
Today I was reminded that in 1901 the canners of Hawaii pro 
duced and offered for sale only 2,000 cases of pineapple. Last 
year, however, the production and the distribution of Hawaiian 
pineapple reached the almost shocking total of more than 5,000,- 
000 cases. And the end is not yet. Oh, no! the end is most 
certainly not yet. 


During the very same year, 1901, the tomato canners of the 
United States produced 4,268,211 cases. In 1919 the tomato poe 
ners of the United States produced 10,809,660 cases. Taking 12 0 
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account that last season’s pack of tomatoes fell below the pack 
of the several seasons immediately going before the increase dur- 
ing nineteen years may be said to be about one hundred and 
twenty-five per cent. But the increase in the production and in 
the distribution of Hawaiian pineapple during the years inter- 


vening between 1901 and 1919 was, in round figures, about twenty- 
five hundred per. cent. 


It would seem from the comparison which has been made 
that the people of the United States are eating Hawaiian pine- 
japple relatively more often than they are eating canned toma- 
toes. We have been told, however, that the distribution of 
canned tomatoes is just about four cans per capita, and that it 
has remained at that exceedingly low level during a long time. 
Co-operative advertising has done very extraordinary things for 
Hawaiian pineapple and co-operative advertising can do, and 
should be made to do, the very same extraordinary things for the 
tomato canners of the United States. 


With Publicity and Inspection continued during a period of 
five years. I give it as my opinion that the production and the 
distribution of canned tomatoes in this country will have a per- 
fectly stupendous growth, exceeding, perhaps, twenty-five millions 
of cases. During five years the rigid system of inspection 
which is to prevail will have the effect of completely trans- 
forming the present status of American canned foods. Speaking 
broadly American canned foods will be more worthy than they 
have ever been and as the result of the unceasing “pounding” of 
advertising will be claimed very much more freely than they have 
ever been claimed before. 


When the extraordinary successes of individual advertisers 
are taken into account, one must, indeed, be very obtuse not to 
appreciate the compelling force of advertising. Not every indi- 
vidual canner however, may conduct a campaign of national ad- 
vertising. Yet it is true that the canner to whose yearly appro- 
priation of $800,000 1 have referred was comparatively unknown 
thirty years ago. His first appropriation amounted to about 
$10,000, and I have no doubt that the result of it was awaited 
with very fear and trembling. Meanwhile, however, his annual 
appropriation has steadily increased, until now the colossal figure 
of $800,000 has been reached. 


But while the privilege of conducting an ambitious campaign 
of national advertising is restricted to only a few individual 
canners, it is possible for the very smallest and very humblest 
canner to have his rightful share of the tremendous advantages 
of the splendid scheme of co-operative advertising which the 
National Canners’ Association is proposing to the canner’s atten- 
tion. 


I am not greatly taken aback because of the inability of some 
canners to comprehend just what these advantages mean. Always 
it is so. It was true of the early efforts of co-operative advertis- 
ing in California. There were distributers there who were reluc- 
tant and withholding. Unable to perceive the advantages which 
Were proposed to them, they awaited proofs of the claims which 
were set up for co-operative advertising. These proofs came 
swiftly and convincingly. 


It is gratifying that Maryland canners are now less doubtful 
in regard to the efficacy of co-operative advertising than they 
were when the admirable plan of the National Canners’ Associa- 
tion was proposed to their attention. Whereas, at the beginning 
there were but few signers, now there are many signers, and the 
hope is indulged that before long every worth-while canner in 
Maryland wilt be pledged to Publicity and Inspection and will 
count it a privilege to affix upon his products the seal of inspection 
through which the canners of this country are to enjoy a pros- 
perity hitherto undreamt of in their economy. 


Time was when walnuts were distinctly seasonal. But as the 
result of the advertising campaign conducted by the California 
Walnut Growers’ Association walnuts have ceased to be merely 
Seasonal. Advertising has become a thing of very extraordinray 
Dower in the face of the result which it has wrought for the hith- 
erto severely limited and restricted walnut. 


Many of us can recall when the use of raisins was very 
severely limited. As the result of an intensive campaign of co- 
operative advertising raisins have become one of the most staple 
of foods. In the olden days, when there was no advertising to 
call attention to them, we received raisins into the scheme of our 
personal comfort only during the holiday season. Now, however, 
they are used throughout the whole year. So long as the atten- 
tion of the people is called to raisins, just so long will the people 
continue to buy them, 


When these splendid triumphs for co-operative advertising 
are recalled one finds it exceedingly difficult to understand how 
the canner of fruits and vegetables could feel the very silghtest 
unwillingness to withhold himself from the advantages of co- 
operative advertising. Indeed, the wonder is that the canner 
doesn’t rush into its very arms, beseeching deliverance from the 
difficulties that have pursued him almost from the beginning and 
which may be depended on to pursue him so long as he shall be 
content with selling methods which should have been cast into 
the discard long ago. 


The rehabilitation of the canning business of Maryland de 
pends on the Maryland canner’s acceptance of Publicity and In- 
spection. When this glad day shall have come the canning busi- 
ness of Maryland will flourish as it never has flourished before. 
Instead of being only occasionally profitable, it shall have become 
regularly profitable. And instead of profits so meager as scarcely 
to be worthy of the name, profits will have become a thing of sub- 
stance. Advertising never denies its favors to those who prove 
themselves worthy of their bestowal. But advertising always with- 
holds its favors from those who seek them and who have no valid 
claim upon them. 


I fairly revel in the thought that the day is not far distant 
when all Maryland canned foods are going to enjoy the twofold 
boon of Publicity and Inspection. And when that day comes I 
shall look for the speedy restoration of the glory that was once 
Maryland’s. Nay, Maryland canning is not dead, nor is it dying. 
Under Publicity and Inspection the canner of Maryland is to 
enter upon an era of prosperity that shall be to him and to all 
the people the fulfillment of the hopes of the long, long, unyield- - 
ing years, 

Affectionately, 
CYNICUS. 


CANNERS’ PASTES 


For all methods of labeling 


THE QUALITY AND SERVICE 
YOU WANT 
AT SATISFACTORY PRICES 


Prompt Shipment Guaranteed 


The Commercial Paste Co. 


COLUMBUS, OHIO 
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Wanted and For Sale. 


This is s page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


For Sale—Machinery—Cont. 


FOR SALE—No. 2 Huntley Monitor Special Pea 
Cleaner Address W. H. Killian Co., Baltimore, Md. 


FOR SALE—Two Joseph Haller Rotary 14 Tube 
Bottle Fillers, with D. C. current motors attached. 


A No. 1 condition. Address New York Canners, Inc., 
Albion, N. Y. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE—One Judge Peach Peeling Machine, 
complete. Two Cerruti Syrupers and Filling Machines, 
one tor No, 24 cans and one for No. 2 cans. One Ayars 
Rotary Liquid Filler. One Sprague Universal Liquid 
Filler and Syruper. All in good running order. Address 
W. L. Houser Canning Co., Fort Valley, Ga. 


FOR SALE—tThe following used machinery, in good con- 
aition: 1 Blakeslee San Righter; 1 Reeves Speeder, Size O, 
Class G, 2 to 1; 1 Power Cobb Crusher, large capacity; 1 Bal- 
iard Pea Filler, for hole and cap cans; 2 Ayars Pea Fillers, 
for hole and cap cans—good condition; 2 Queen Anne Corn 
Cooker Fillers, for hole and cap cans; 1 Perfection Crane Hoist, 
8-kettle capacity; 2 Monitor Pea Graders; 2 U. S. Gas Machines, 
2 line capacity; 1 Ayars Pea Filler, for open-top cans—good 
condition; 2 ‘‘Colussus’’ Pea Graders—good condition; 1 Cy- 
elone Pulp Machine; 1 Monitor String Bean Cutter; 1 Invinc- 
ible String Bean Cutter. For further particulars, as to price, 
etc., write H, C. Hemingway & Co., 314 City Bank Building, 
Syracuse, N. Y. 


FOR SALE—Littie Used Canning Machinery— 


1 Apple Quartering Machine 

2 Bean Fillers 

1 Corn Cooker-Filler 

4 Exhausters 

1 Pea Filler, 12 pockets 

7 Plunger Fillers 

2 Rotary Liquid Fillers 

4 Single Tomato Fillers 

1 Tomato Washer 1 Hammond Labeler 

1 Boiler, 150 H. P., brick set 5 Harris Hoists 

1 Boiler. 20 H. H. locomotive tynel Hawkins Hoist 

2 Colossus Pea Separators 1 Huntley 40-bin Tomato Table 

1 Cooker-Filler, 4 pockets 1 Invincible Pea Cleaner 

1-6 Poeket M. & S. Corn Cooker3 M. A, Cutters 
Filler 4M. & S. Liquid Fillers. 

1 Cooker, Style “B” Wonder 3 Model M Corn Cutters 

1 Cooker, Style “D” Wonder 1 Pulp Finisher 

1 Cooling Tank 3 Pea Hullers 

1 Cooling Tank Conveyor 2 Pea Separators 

3 Copper Coils 1 Perfection Hoist 

1 Copper Kettle, 250 gals. 2 Vacuum Pans for tomato paste 

2 Copper Kettles, 150 gals., 1144- and balance of Tomato paste 
in. opening in bottom, 34-in. equipment, used 2 seasons 
steam inlet 4 Queen Anne Corn Cookers 

1 Copper Kettle, 200 gals.,11%4- 5 1-lb. Pulp Fillers. 
in. opening in bottom, %-in. 1 Robins’ Circle Steam Hoist 
steam inlet 1 40x72 Robins’ Retort 

1 Copper Kettle. 500 gals., 3 Sprague Corn Cutters (left) 
steam jacketed, with stirrer 1 Sprague Corn Cutter (right) 

1 Corn Washer 1 No. 4 Trescott Fruit and Vege- 

4 Cyclone Pulp Machines ; table Grader 

5 Morral Huskers 1 Triumph Peeling Table 

5 New 30 Gal. Copper Jacket 
Kettles 


Every piece in first-class condition. Write at once, All offers 
subject to prior sale. A. K. Robins & Co., Baltimore, Md. 


1 Engine. 16 H. P., horizontal 

1 Engine, 25 H. P., horizontal 

1 Engine, 12 H. P.. vertical 

1 Engine, 25 H. P.. vertical, Nagle 
1 Exhauster, 18 ft., straight line 
1 Exhauster, universal disk 

2 Fisher Retorts 

1 Fruit Press 


FOR SALE—M. & S, corn silker; 1 Invincible green 
corn husker; 1 Morral No. 2 double corn cutter, first-class 
condition. This machinery used but little and practically 
ee as new. Address Box A-%63, care of The Canning 

rade. 


FOR SALE—Hanson Pea and Bean Fillers; one 
fitted for No. 1 cans, one fitted for No. 1% cans, two 
fitted for No. 2 cans. These machines are interchange- 
able and can be made to fit your can requirements, These 
machines are in first-class condition and are in every 
Way as good as new machines. Address Box A-%55, 
care of The Canning Trade. 


FOR SALE— 
2 Electric generators. 
1000 Ft. of overhead conveyor and carriers for same. 
New King tomato filler. 
King tomato filler, used one year. 
40-Horsepower engine. 
16-Horsepower engine. 
100-Horsepower boiler. 
60-Horsepower boiler. 
Hawkins capper. 
Hand feed power seamer. 
1 Cyclone pulper, 
Address Purepakt Products Co., Washington, Indiana. 


FOR SALE— 

Sprague-Low patented flash coils. 

Sprague-Low pulper. 

Sprague-Low finisher. 

Sprague-Low Universal Liquid Filler. 

Pumps for liquid. 

Traps for cooler. 

F. P. gas machine. 

Sprague Washer. 

All the above machines have never been used except the F, P. 
gas’ machine. Will sacrifice. Address J. H. Tomlinson Co., 
Salisbury, Md. 


FOR SALE— 

Ayars Improved Rotary Pea Fillers. 

No. 10 Ballard Sanitary Pea Filler. 
Invincible String Bean Graders. 

Victoria No. 28 Vegetable Paring Machine. 
Vance & Baker Tomato Washer and Scalder. 
Cyclone Pulp Machine. 

Sprague Model M Corn Cutters. 

Max Ams Lettering and Numbering Machines. 
Ideal Steam Traps. 

20-H. P, Gas Engine. 

Ranney Gas Machine. 

9-H. P. Horizontal Steam Engine. 

All in good condition and cheap. Address Geneva Preserving 
Co., Geneva, N. Y. 


For Sale—Miscellaneous. 


FOR SALE—One or two lines slightly uesd Spinach 
Machinery, splendid condition, good as new. Made by 
Huntley Mfg. Co., Silver Creek, N. Y. Can be seen at 
our Deckerville (Mich.) factory. Address The Flanders 
Company, Detroit, Mich. 


FOR SALE— 
One Hawkins Capper and Wiper for No. 2 cans. 
One Chicago Auto Tipper. 
One Blakesley Can Righter. 
One Morral Double Cut Cutter. 
Address The Miami Canning Co., Lebanon, Ohio. 
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For Sale—Miscellaneous—Contd. 


FOR SALE—2 carloads 54 Brace Baskets at bar- 
gain price, Address Hickory Packing Co., Belair, Md. 


FOR SALE—One Cox Scalder, practically new. Ap- 
ply for full particulars. Address Wallace Roberts Can- 
ning Co., Woodstown, N. J. 


FOR SALE—20,000 No. 10 Hardwood Box Shooks, 
13,000 No. 2 Made-up Boxes, standard specifications and 
good condition; 10,000 54 Brace Baskets, new. Address 
Chas. M. Scott Pkg. Co., Dover, Delaware. 


FOR SALE—Have a surplus of canners’ Four-One- 
Boxes, in the following sizes: No. 1, 2, 3, 4, 5, 6 and 16 
oz. Prices quoted on request. The International Pre- 
serving Corp., Brooklyn, N. Y. 


FOR SALE—Two continuous cookers and cooler, 
used very little and in good shape—one for No. 1 cans 
only, other interchangeable 1s and 2s. Address Box 
A-764, care of The Canning Trade. 


FOR SALE—One 7 H. P. gas boiler, 1 retort, 6 
Cypress wood tanks and pipes with brass coils and 
valves. Above machinery almost new. Address M. & 
G., 546 W. 45th St., New York, N. Y. 


FOR SALE—One vacuum pan, complete with 
pump; capacity 25,000 6 oz, cans of Italian Paste in 10 
hours. Guaranteed practically new. Would cost new 
$7,000.00; will sell for $4,000.00. Address Box A 156. 
care The Canning Trade. 


FOR SALE—Seven (7) Taylor Instrument Co.’s pressure con- 
trols for 40x72 process kettle, and one temperature control for 
corn cooker and filler with belt-driven air pump, used two seasons, 
guaranteed good order, $200.00 for entire outfit. Also conveying 
machinery for corn husking shed, made by the Link Belt Co. and 
used part of last season. For price and particulars apply: E. M. 
Records & Co., Forest, Delaware. 


FOR SALE— 
2—25 Horsepower Ames Engines, 9x10. 
2—Hamachek Viner Feeders. 
All in good class working order. 

Address Oswego Preserving Co., Oswego, N. Y. 


FOR SALE—500 gallon Kook More Coils and Tanks 
complete, used but three weeks, will take $250.00 each; 
1 Cyclone Pulp Machine, $50.00; 1 Hot Air Pumping 
Engine, complete, $50.00; 1,400 new 5-Gallon Square 
Pulp Cans, 38c each; Windmill Tower, $50. Address 
Downham & Co., Wyoming, Del. 


FOR SALE. 
Stevens Power Tomato Filler for No. 2 and No. 3 cans. 
Cyclone Pulp Machine. 
Brass Pemberthy Ejector, 2” Suction and Discharge. 
1” Empire Water Meter. 
2: 
Engine. 
3”x2%4"xl4" March Boiler Feed Pump. 
5”x3”x6” Marsh Boiler Feed Pump. 
Morris Vertical Circulating Pump, 1%” Discharge. 
1 H. P. Electric Motor, 220 V., 3 Ph. 60 Cyc. 1200 
RMP. 
20-gal. Oil Tanks. 
Round Galvanized Iron Tank—44’ teep, 3’ 9” diameter. 
Tank for Carburetter Gas Machine—4’ 6” diameter. 
Round Galvanized Iron Tank, 5x6 in. 
22” Buffalo Fan, with 442’ capacity Radiator. 
21” American Fan, with 450’ capacity Radiator. 
Can Shop Tools. 

Set Forming Rolls. 
Ayars E. K. Hand Press, Inclined Bed, no Dies. 
Rotary Solder Cutter. 

All items mentioned are in first-class (second-hand) con- 
dition, and will be sold at a reasonable price. 

Address ACME PRESERVE CO., ADRIAN, MICHIGAN. 


Fairbanks, Morse & Co. Vertical Gasoline 


For Sale—Seeds. 


FOR SALE—950 Bushels Clark’s 1919 Alaskas, 700 
Bushels Rogers’ Admirals 1919 finest quality, highest ger- 
mination ; prices right, f. o. b. Western New York points. 
Steuben Products Company, Inc., 1117 Chamber of Com- 
merce, Buffalo, N. Y. 


For Sale—Cans. 
FOR SALE—110,000 No. 2 Sanitary Enamel Lined 


Cans, 75,000 No. 1 Sanitary Enamel Lined Cans. Ad- 
dress W. H. Dyer Company, Evansville, Ind. 
FOR SALE—No. 1 Cap Hole Cans, at a bargain. Owing 


to a strike and other labor troubles we will have at Apalachi- 
cola an excess of about 200,000 No. 1 cans with solder hem 
caps. Can make prompt carload shipment of 2,000 full lap, 
4-doz. size, corrugated cartons, or 2,000 4-doz. wooden cases. 
We prefer to sell now at a bargain delivered price rather than 
carry over these cans to the next season, paying insurance, 
interest and storage. We also offer from storage warehouse 
in Baltimore about 5,000 full lap, corrugated cartons, 4-doz. 
size, for No. 1 cans. Ruge Bros. Cang. Co., Apalachicola, Fila. 


Wanted—Miscellaneous. 


WANTED—2 Machine Box Makers. 
B-762, care of The Canning Trade. 


Address Box 


WANTED—Three 40x72 second-hand pressure pro- 
cess kettles. Address E. M. Records & Co., Forest, Del. 


WANTED—Pea Cleaner to take care of two viners, 
state make, condition and lowest price. Two 40x60” 
closed process kettles, 12 four-tier crates with covers. ° 
Address Box A-758, care The Canning Trade. 


WANTED—Cap Hole Sans, No. 2, No. 3 and No. 10 
sizes, either 21/16” or 2 7/16” openings, with or with- 
out solder hemmed caps. Cans must be free from rust 
and in marketable condition. Can handle both carloads 
and smaller quantities. State quantity of each size, size 
openings, point of shipment, lowest prices and whether 
cans are in bulk, crates or reshipping cases, Address 
Box A-768, care of The Canning Trade. 


For Sale--Factories 


FOR SALE —Three acres, wharf and warehouse, 
tenant house on Sassafras River, near State road, Kent 
County, Md. Fine location for packing. Steamboat 
stops at wharf. All for $2200. J. W. Russell, Chester- 
town, Md. 


FOR SALE—Modern Canning Factory located in 
Cumberland County, New Jersey. Best tomato growing 
section—also fruits and vegetables. Railroad siding, 
plenty warehouse room and ground. Machinery and 
buildings in A-1 condition. Ready for operation. All 
local labor. Will hold one-quarter or one-third interest 
if necessary. Price reasonable. Can be seen by appoint- 
ment. Apply Box A-766, care of The Canning Trade. 


FOR SALE—Canning Factory, Jessup, Maryland— 
B. & O. R. R.; 15 miles from Baltimore—including large 
two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted for in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. 


— 


EMPLOYMENT EXCHANGE. 
SITUATIONS WANTED. 


WANTED—Man 40 years of age desires change as super. 
-ntendent. Has canned practically everything used in cans. 
Must be for quality goods, with yearly ony Address Box 
B-757, care of The Canning Trade. 


WANTED—Position as Superintendent - Processor. Fifteen 

years experience in the manufacture of high-grade tomato 
products, pork and beans, kidney beans, kraut, pumpkin, lye 
hominy, etc. Address Box B-770, care THE CANNING TRADE. 


WANTED—Situation as manager or superintendent of 
canning factory equipment by man experienced in up to the 
minute methods of factory process and equipment. Will be 
open for position April 15th. Address Box B-760, care of 
The Canning Trade. 


WANTED— University graduate in food chemistry, married, 
five years’ experience as food chemist, four years’ experience in 
packing fruits, vegetables, pork and beans, catsup and tomato 
products. At present employed as general superintendent of five 
plants. General business training, desires change. References. 
Address Box B-742, care The Canning Trade. 


WANTED —Position as superintendent and processor. Over 
twenty years’ experience packing fruits and vegetables, catsup, 
pork and beans. Familiar with entire details of business, from 
growing crops to selling the finished products. Have thorough 
knowledge of up-to-date machinery required, and installing of 
same. Married man 36 years of age. Can furnish references as 
to character and ability. Address Box B-752, care of The Canning 
Trade. 


WANTED—Open for position at once. An experienced 
superintendent processor, understanding thoroughly the pack- 
ing of high-quality fruits and vegetables, condiments, pork and 
beans, ketchup, chile con carne, green chile peppers, sweet 
bell peppers, and other products. Familiar with the entire de- 
tails of business from boilers to warehouse; also understand 
the installation of modern canning machinery required. Am 
a married man, middle age. Over twenty years’ experience. 
My services aer offered for permanent position. Can furnish 
reference as to my character and ability. Address Box B-767, 
eare of The Canning Trade. 


THE CANNING TRADE. 


HELP WANTED. 


WANTED—Expert Processor of High-grade Apple Base 
Jams and Jellies to act as Assistant Superintendent of factory 
in New York City, State experience and salary desired. Box 
B-748, care of The Canning Trade. 


WANTED—Superintendent familiar with the growing and 
packing of Bush Lima Beans. Can use man familiar with other 
lines during entire season, or just during bean season. Address 
Box B-750 care of The Canning Trade. 


WANTED—By a Baltimore manufacturer, a man familiar 
with making of Tomato Catsup and Apple Base Jellies and Jams 
in glass. Applications confidential. Address, stating experience and 
salary expected, Box B-761, care of The Canning Trade. 


WANTED—A superintendent who can produce high-class 
tomato products and Pork and Beans. Permanent position 
and good future for a man who can and will make good. Give 
all information and salary expected in first letter. Communi- 
cations hc¢ld strictly confidential. Box B-759, care of The Can- 
ning Trade. 


TIN SLITTER FOREMAN WANTED—FExperienced foreman, 

competent to handle help and take charge of Gang Slitters 
and Foot Shears in can shop. Good opportunity for competent 
man. Apply by letter giving experience, reference, ete., which 
will be treated in strict confidence. Address Box B-769, care 
THE CANNING TRADE. 


WANTED—Practical superintendent for a large, newly 
equipped factory, located in New York City, with modern machin- 
ery. Must thoroughly understand making of preserves, jams, 
jellies and marmalade; packing of pork and beans, spaghetti, ete. 
Write stating experience and salary wanted. References. Inter- 
rational Preserving Corp., Ridgewood Station, Brooklyn, N. Y. 


WANTED—A thorough and competent, practical, experi- 
enced man to superintend a modern southern peach cannery. 
One who is familiar with canning in water and syrup as well 
as making catsup, preserves, jellies and genuine dill pickles, 
and who can handle help and has knowledge of office work. 
The party that can furnish satisfactory reference can obtain 
a good paying position by the year. Address Box B-765, care 
of The Canning Trade. 


YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


=“ Eureka Soldering Flux “= 


— MANUFACTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 
D AGENCIES 


New York Boston. Mass. Milwaukee, W Randall’s Son THE GRASSELLI CHEMICAL CO., LTD. 
Cincinnatti, Ohio 8t. Paul, Minn. Baltimore Toronto. Ont 

Birmingham, Ala. St Taam, Mo. Philadelphia, Pa. C. W. Pike Company ronto, Ont. Montreal, Que. 
Detroit, Mich. New Orleans, La. Pitteburgb, Pa. Hamilton, Ont. 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


282-298 San Fernando Blvd. 


THERE IS NOTHING BETTER 
THAN THE ANGELUS 


FROM SLITTERS TO OUR NEWLY IMPROVED 


NON-SPILL DOUBLE SEAMERS 


“THERE HAIN’T NOTHIN’ BETTER BUILT” 


ANGELUS SANITARY CAN MACHINE CO. 
Los Angeles, Cal. 


COMPLETE LINE 


WRITE US TODAY 
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CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


**** Many 


canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) Balte. 
No. 2% White Mammoth..$Out 

“Green, 

“White,  Large.. Out 

** Peeled, . Out 

Green, 

White, Medium... ...... 

White Small _.. ...... 

“Green “ 

ie Tips White Sq ... 4 20 

“ Green, 8q.... 3 95 

“ Rnd..... Out 
BAKED BEANSt-No. 1, Pain.............. 30 
“1, In Sauce........ 80 
sid od In Sauce........ 1 20 

3, In Sauce........ 190 
BEANSt—N 0. 2 String, Standard Green 95 

“Cut White 90 

* Stringless, Std... 

“ 2. White Wax Standard 

Standards..... 2 00 

“  Soaked.......... 100 

“3 “2, Red Kidney, Stand... ...... 
BEETSt—No. 3, Small, Whole.......... 1 65 
Out 


CORN!—No. 2, Std. Evgr., f.o.b. Balto. 1 25 
“gtd. Evgr., f.0. b. Co.... 1 10 
Std. Shoepeg f. o. b. Co. 1% 
Std.Shoepegf.o.b.Balto. 1 25 
Ex.8td.Shoepegf.o.b.Co. 1 30 
Std. Maine Style Balto. 1 20 
S8td.MaineStylef.o.b.Co. 1 10 
Ex. Std. Maine Style..... 1 20 
Fey. Mn. Style f.o.b. Bal. 1 30 
Fancy f.o.b. County...... 1 30 
Extra Std. Western........ ..... 
Standard Westermn......... ...... 
3, Standard, Split......... 1 10 
MIXED VEGETA-}) No. 2—12 Kinds..... 1 10 
BLES FOR SOUPTS “ 10 
OKRA ABR} 2, Standard 
TOMATOES{S “ 3, 

PEAS!—No. 2, Early June Stand, Balto. 1 35 

“Stand. Early Junes Co. 1 30 

Sifted 1 50 

Extra Sifted Baltimore 1 75 


Extra Fine Sifted‘... 
si No. 1. Early June Standard..... ...... 
“Fancy Petit Pois........... Out 
PUMPKINJ—N>9 3 Standard........ ...... 85 
av. 
3, Squash 00 
10, 4 00 
SAUERKRAUT}—No. 2, Standard........ 

10, “ 3 15 
SPINACH!—No. 3, Standard. 
110 
“10. 5 75 

* 2%, Cal 

10 


(t)Thos. J. Meehan & Co. 


(t)Jos. Zoller & Co., Inc. 


(§)E. C. Shriner & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued. 


Baltes. N.Y. 

SUCCOTASH!—No. 2, Green Beans...... 160 130 
“With Dry Beans 130 Out 

New York State........... Out 


SWEET POTATOES}-No. 2, Standard 90 95 
** No. 3 8td.f.o.b.Balto 105 1 65 


8td.f.o.b.Co. 150 Out 
9 Std.f.o.b ...... Out 
“ 


10, Std.f.o.b.Co.4 25 6 25 
TOMATOES!-No. 10, Fancy, f.o.b. Bal. Out Out 


Jersey, ....... Out 

Stand., Balto575 650 
Stand., “ Co..... 5 50 
“3, Sani. 5% in. cans ...... Out 
Jersey, f.0.b. Co... Out Out 
Ex. Std., “ Balto. 160 —...... 
Stand., “ "146 16 
Seconds, ‘* Balto. ...... ...... 
“2, Stand., 220 

Seconds, “ Balto. ...... ...... 
TOMATO PULPI-No. 10, Standard... 


CANNED FRUITS 


APPLES—No. 10, Me. 5 50 

10, ) Out 

10, N. 6 00 

APPLES!-No. 10. /Md,, Co....... 500 Out 

APRICOTS—No. 2%, Cala. Stand........ 450 3650 

BLACKBERRIES§—No. 2, Standard...160 Out 

10, 1075 1360 

Preserved... Out Out 

“  2,In Syrup....225 Out 

CHERRIES§—No. 2, Seconds, 

White...... Out 

Stand. Water........ Out 

Ex. Preserved...... Out Out 

Red Pitted............ OG 

Out 

GOOSEBERRIES§—No. 2, Stand........... 170 Out 


PEACHES*—No. 2%, Cal. Stand. L.C...425 365 
“ Ex.Std."...465 390 
PEACHESt—No. 1, Ex. Sliced Yellow 180 200 
2 Standard White... Out Out 


Yellow... ...... Out 
Seconds, White ..... Out Out 


No. 3, Standa:ds, White.350 Out 
Yellow 350 355 
White. 375 3380 
Yellow 375 380 
Selected, Yellow.....400 Out 


“ Ex. “ 


Seeonds, White.....225 230 

= i Yellow...250 260 

Pies Unpeeled........ 170 

= No. 10, “ Unpeeled........ 52 550 

Peeled............ 800 825 
PEARSt—No. 2, in Water.. 

in Syrup...... 200 Out 

“ 3, Seconds in Water........ 


CANNED FRUIT PRICES—Continued. , 


PEARSt—No. 3, Standards in Water.....175 Out 
Syrup... 

Ex. o 25 3 30 
PINE- No. 2, Bahama Sliced Extra Out Out 
APPLE*- “ Gra Out 


2, 
10, 
Shredded Syrup........ Out 
“10, Crushed Extra 
Eastern Pie Water.... Out 
10, 
“10, Porto Rico 
PLUMSt—No. 2, Water. 
“2, Syrup 
“10, Water. 
“1, Black, Water. 
Red, 
RASPBERRIES§—No 2, Black Water.. Out 375 
Red -300 340 
Black Syrup. 335 Out 
STRAW- No. 2, Ex. Stan. Syrup..... Out Out 
BERRIES§— “ Preserved.............. we Ce 
Extra Preserved....350 Out 
Standard............... Out Out 
“1, Extra Preserved.....200 Out 
“1, Preserved............... Out 


* 10, Standard Water......11 00 


CANNED FISH 

HERRING ROE*—No. 2, Standard. 
LOBSTER*—*-Ib. Flats, 8 
1-Ib. Flats, 4 doz. 
OYSTERS§— 5-oz. Standards 


CANNERS’ METALS 
5tol0tons lto4tons 


PIG LEAD—Omaha or Federal... ............ 8 00 
9x10 8x1 
Wire Segments.... 
TIN PLATES F. O. B. MILL 


14x20, 107 Ibs., Base Coke Tin Plate 
14x20. 108 bs, “ 


N.Y. Balto N.Y 
450 
4 10 
“Sliced “ Std. Out Out 
Out = Grated“ “ Out 
Out * 2%, Hawaii Sliced Extra ...... 475 
3 35 Stand. ...... 4 55 
Out 
Out 
4 25 
4 00 
Out 
Out 
Out 
Out 
95 
106 
5 25 : 
Out 
Out 
215 
Out 
Out 
Out 
Out 
Out 
4200 
Out 165 a 
Out 6-02. 215 Out 
Out SALMON*—No.1, Sockeye, Tal).. ........ ...... Out 
“1, Red Alaska, Tall...... 365 3 
" “1 Cohoe, Tall. Out : 
1 
2 35 Chums, Talis............ ...... 160 
Out Medium Red, Talls... ...... 275 
1 30 SHRIMP3—No. 1%, Wet or Dry............ ...... 325 
Out 
Out 
Out 
360 
125 
425 
85 
1 35 
400 
Out 
5 70 
6 00 
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THE CANNING TRADE. 


American Can Company Can Prices 


Baltimore, January 6th, 1920. 


American Can Company announces the following prices for 


Packers Cans, Bulk Carloads, f. o. b. shipping points, effective 
January 5th, 1920, subject to its confirmation and subject to change 
without notice. 


SANITARY Per M 
$19.00 
NO. 26.75 
NO. BY 34.25 
NO. 4-% 36.25 
NO. 10 2... 77.00 


HOLE AND CAP 
Prices furnished upon application. 


AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


The W. C. Pressing Seed Co. 


NORWALK, OHIO 


Growers Exclusively Of 


SWEET CORN SEED 


We Give Special Attention 
To The Growing Of Canners’ 


Varieties 


LET US QUOTE YOU ON 
OUR 1919 CROP 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 
MACHINE AND BOILER WORKS 
2639 Boston Street 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
MARYLAND 


Baltimore, Md. 


BALTIMORE - - 


ad 
\ 
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WHERE TO BUY= 


—— «the Machinery and Supplies you need and the Leading Houses that supply them. 


le Paring Machines. See Paring Machines. 
Conmaking Machinery. See Cam- 
makers’ 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & = Baltimore. 
Sprague Cang. Mchy. Co., 
BELTS, carrier, rubber, wire, 
La Porte "Mat & Mfg. Co., La Porte, a, 
Bean Cleaners. See Cleaning & Grading Mchy. 
Dried. Pea and Bean Seed. 


n 
See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


peed pressure. See 

BOILER COMPOUNDS. 

Jos. Dixon Crucible Co., Jersey City 

Grasselli Chemical Co., Cleveland, atte 
BOILERS AND ENGINES, steam. 

H. W. Caldwell & Sons Co., Chicago. 

fidw. Kenneburg & Co., Baltimore. 

A. K. Robins Co., Baltimore. 

Bottle Capping See "Rottlers’ Mechy. 

Caps. 

Bottle Cases, wood. Seo "Boxes , Crates, Shooks. 

Bottle Corking Machines. aoe Bottlers’ Mchy. 

Bottle Fillers. See See Bottlers’ Mchy. 

BOTTLE LABELING MACHINES. 
Economie Mchy. Co., Worcester, Mass. 

BOTTLERS’ 

Ayars Machine Co., Sale’ J. 
Crewn Cork Seal Co., * Badimore, Md. 
Economic wen, Co., Worcester, Mass. 
20th Century chy. Co., Milwaukee. 

BOTTLERS’ SUPPLIES. 

Karl Kiefer Mach, Co» p, Cincinnati Ohio. 
20th Century Mchy. Co., Milwaukee, Wis. 
Bottle Screw Caps. See'C ‘aps. 

Box Nailing Machines. 

BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baltimore. 
Canton Box Co., Baltimore. 

D. Dreyer r& Co., Baltimore. 
Embry Box Co., Louisville, Ky. 
Rittler Box Co., Baltimore 
Boxes, corrugated paper. 
per Products. 
Boxing Machines, 
chines, can. 

L. Jones & Chicago 


M. Paver Co., Chica 
Seggerman Bros., New York City, 
Baltimore, Md. 


J. M. Zoller Co. 

Buckets and ‘Pails, fibre. See Fibre Con- 
ainers. 

— and Pails, metal. See Enameled Buc- 
Buckets, wood. Cannery Supplies. 


BURNERS, oil, etc. 
A. K. Robins & co, ha timore. 


BY-PRODUCTS, machi 
Edw. Renneburg & Sons Co. 0. Baltimore. 
Burning Brands. See Stencils. 


Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. _— Conveyors and Carriers. 
CAN COUNTER 
Ayars Maching Co.” 8 * Salem J. 
20th Century Co., Wis. 
Can Fillers. See ‘ling 
CANMAKERS’ MACHINE 
Ams Machine Co., Max, le york City. 
Angelus San. Can Mchy. Co., Los Anoslen, Cal. 
Bliss Co. lyn, N. Y. 
Cameron Can chy Chicago. 
John R. Mitchell Co., wy 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See = Manufacturers. 
CANNERY SUPPLI 
Ayars Machine "Salem N. J. 
Goodell Co., trim H. 
F. Lukens Philadelphia, Pa. 
A K. Robins & Co., Baltimore. 
Sheppard Supply & Hguipment Co., Baltimore 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mehy. Co. Chicago. 
Zastrow Machine Co., Balt 
— Experts. See vo Experts. 
ANS, tin, all kinds 
Pa Can Co., New York. 
Atlantic Can Co., Baltimore. 
W. W. Boyer & Co., 
Boyle Can Co . Baltimore. 
Continental Can Co., Syracuse, N. Y. 
Fidelity Ce., Baltimore. 
The in Can Co., 
8 


See Corrugated- Pa- 


can. See Labeling Ma- 


F. Luken .. Philadelphia, Pa. 
Phelps Can Co. 
Qouthern ‘an Raltime 


Consult the advertisements for details. 


CAN OPENERS. 
Goodell Co., Antrim, N. H. 
Can Stampers. See Stam 


rs and Markers. 
Can Testers. See Canmake' 


ers‘ Machinery. 
CAN-WASHING MACHINES. 

Merral Bros., Morral, O. 

Sprague Cang. Mchy. Co., Chicago. 

Capping Dottie. See Bottlers’ Mchy. 
CAPPING soldering. 

Ayars Machine Co., Salem J. 

Sprague Cang. Mehy. Co., "Chicago. 

Gone solderless. See Closing 


Capping Cannery Supls. 


CAPS, bottle, ete. 
Crown Cork seat Co., 


CARRIERS and CONVEYORS, gravity. 
Karl Kiefer Mach. Co., Cincinnati, Ohio. 
Link Belt Co., Chicago 
Gravity Carrier Co., City, Pa. 


Cang. Mch Ce. 

Century Mchy. , Wis. 
Cartons. See ETF Paper Products. 
Catsup Machinery. For the prepartory work. 

See tr. p Mc y; for bottling, see Bottlers’ 


Me 

Chain Beit Conveyors. See Conveyors. 

Chain, for elevating, conveying. See 
veyors 


Checks, employees’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegur Makers’ Supplies. 

Circuit Breakers. See Electrical Appliances. 
CLEANER & CLENSER 

J. B. Ford Co., Wyandotte, Mich 


Cen- 


CLEANING & GRADING MACHINERY, 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


Sprague Cane. Mchy. Co., Chicago. 
CLEANING & GRADING MACHINERY, 


peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, 
Invincible Grain’ Cleaner Co., Sliver Creek, 


2 
Sinclair- Scott Co., Baltimore 
Sprague Cang. Mchy. Co., Chicage. 


Cleaning and Washing yaneniean, bottle. 
See Bottlers’ Machine 
Machines, can. ee Washers. 


Clocks, process time. See Controllers. 
OLOSING MACHINES, open to 8, 
Ams Machine Co., Max, New Yor! Cit; ty. 
An ges. Can Mche. Co., Los Cal. 
E. W. Bliss Co., Brooklyn, 2 
Can Mch y Co., Chicago, Ill. 
Seattle-Astoria Iron Works, Seattle. Wash. 
oils, copper. r Co 
Condense q Milk Canning Machinery. 
Milk Condensing Mchy. 
CONSULTING EXPERTS on canning. 
National Canners’ Assn., Washington,” Bc 
& CARRIERS, canners. 
H. Caldwell & Son Co., Chicago. 
La } Mat & Mfg. Co., La Porte, Md. 
Link-Belt Co., Chicago 
Mathews Gravity Carrier Co., Elwood City, Pa. 
N. J. Foundry and Mchy.Co., New Saveg 
Sprague Cang. Mchy. Co., Ch 
h Century Mchy. Co., wibeetnie. Wis. 
Wis. Chair — Pora Washington, Wis. 
COOKERS, continuous, tating. 
Ayars Salem J. 
Siler. Creek, N. Y. 


See 


obins 
rague Mchy 
Soreigue retors. Ses 


er-Fillers. 
Coolers, vegetable and fruit canners. 
COILS for tanks. 
H. Indianapolis. 
Cang. chy. Co., 
Copper ‘Jacketed Me tles. See Kettles, copper. 
CORN COOKER-FILLERS. 


N. 
Morral Bros., Morral, 
A, R. Robins Baltimore. 
Sprague Cang. Mch y. Co., Chicago. 
Wis. Chair Co., "Port Washington. Wis. 
CORN CUTTERS. 
Morral Bros., Morral, Ohio. 
A, K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
CORN and 
Huntle: Co., Silver Creek, 
Invinci "Cleaner Co., 


N. 

Morral Morral, Ohio. 

rague n 

Corn Mixers Agitators. See 


J. 


¥. 
Sliver Creek, 


e Corn Cooker- 


CORN SHAKERS (in the =): 
Ayars Machine Co., Salem 
Sprague Cang. Meby. Co., * Chicago. 

CORN WASHING MACHINES, 
Peerless Husker Co., Buffalo. 
CORRUGATED PAPER PRODUCTS. 

Boxes, Bottle Wrappers, ete.) 

The Club, Chicago 

Hinde & Dauch Paper Co., Sandusky, Ohio 
Stecher Litho Hocheste 

Ptg. & Litho Co., ‘Ohio. 
Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices 

CRANES and Pag machines, 

4. K. Robins & altimore. 
Surelair-Scott Co., Baltimore. 
Sprague Can Mehy. Co., 
Zastrow Machine Co., Baltimore. 

CRATES, Iron Process 
Edw. Renneburg Sons Co. Baltimore. 
Zastrow Machine Co. 
Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers 

DECORATED = (for Cans, Caps, etc.). 
American Can Co., New York. 
Crown Cork & Seal Co., Baltimore. 

Southern Can Co., Baltimore. 
Dies, can. Mchy. 
SYSTEMS, corn, 
Caldwell & Son Co., Chicago. 
fink’ Belt Co., Chicago 
Double- Seaming Machines. 

DRYERS, — machine: 

Edw. Renneburg & Sons Con ‘Baltimore. 


Warehouse 
Fdry. & 


Mch. Co., New York City 
fection Time Checks. See Stencils. 


ENAMELED BUCKETS, P. etc. 
A. K. Robins & Co., Balti ta 
Engines, Steam. Boilers and En; 
-lined kettles. See Tanks, 


EVAPORATING MACHINERY. 
Edw. Renneburg Sens Co., Baltimore. 
EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. 
actory Stoo 8. S 
Factory Supplies. See 
Farming Machinery. 
Fertilizers. 


FIBRE for food (not her- 


meticall ) 

American Can Co., New 

The Container Club, Chica 

Hinde & Dauch Paper Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxboard, etc. 

The Container Club. pchicago 


Hinde & Dauch Paper to. Sandusk hio. 
Fillers and Cockers: = 


Fillers. 
Filling bottle. 


FILLING MACHINES, 
Ayars Co., Salem, N 
Huntle Co., Silver 
Karl “Machine Co., Ohio. 
rw. Bros., Morral, Ohio. 
K. Robins Co., Baltimore. 
Equipment Co., Baltimore 


“i Closing Mchs. 


es. 
glass- 


See Bottlers’ Mchy. 


rague Cang. Mc 0. cago. 

Stickne Portland, M 

20th Century, chy. Wis. 

Wis. Chair Co., ort Washington, W 

Machine, syrup. See Ma- 
chines. 


MACHINES, catsup, etc. 
K. Robins Co altimore. 
Sinclair. Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Century Mchy. Co., Milwaukee. 
FLUX, soldering. 
Grasselli Chemical. Co., Cleveland, Ohio. 
Thos. F. Lukens Co., Phil ladelphia, Pa. 
Food Choppers. See Cho eg 
Friction Top Cans. See Cans, tin. 
rom ae See Cleaning and Grading 
chy, 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS and 
The Goodell Co., Antrim 
rague so chy. Co. 0. 
Fruit P See Cider Ma 


ressed. 
ae Firepots. See Cannery Supplies. 
Gauges, —— time, ete. See Power 
quipment. 
GEARS, silen‘’ 
H. W. Gulawell” & Son Co., Chicago. 


| 
BLANCHERS, vegetable and fruit. ae 
Ayars Machine Co., Salem, N. J. ee 
Huntley Manfg. Co., Silver Creek, N. Y. gee 
| 

Co., Chicago. 
Kettles, process. me 
ookers and Fillers, corn. See Corn Cook- me 
a 
ant 4 
ans. fibre. See Fibre Containers. : et 
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ERAL AGENTS for Machinery Mfgrs. 
Robins & Co., Baltime re. 
Sheppard Supply & Equipment Co., Baltimore 
H. R. Stickney, Portland, Me. 


Sprague Cang.’ Mchy. Co., 

erators, electric. See m 
Glass- lined Tanks. See *glass-lined. 
Governors, steam. See Power Plant —- 
Grading Mches. See Cleaning and Gr’d’g Mchy. 


Gravity Dene See Carriers and Con- 
veyors. 

Green Corn Huskers. See Corn Huskers. 

Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting and Carrying Mches. See Cranes. 


HOMINY MAKING machinery 
Sprague Cang. Mchy. Co., Chicago. 

th Century Co., 
Hullers and Viners. Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for: determining the Density 

of Syrupers, Brines, etc.) See Cannery Supplies. 
Ink, can stamping. See Stencils. 


INSURANC. 
Exc 


Chic: 
Jacketed. ettles. See copper. 


JACKETED PANS, s' 
nkamp, Ind. 


. Langse 
Spra Mchy. Co., Chic: 
Jars. Bee Glass Bottles, 
See Pumps 


Kerosene Oil Burners. . Burn 
Ketchup Fillers. See Bottlers’ ees. 


KETTLES, jacketed. 
Tndianapati, Ind. 
Sprague Cang. Mchy. Co., Chicago. 

Rett See Tanks, glass-lined. 


canners’. 
ange, Lansing B. Warner, 


KETT 
Ayars Mocking Salem 
Edw. Rennebur, & Sons 
rague Cang. Mch cago. 


miscellaneous. 
Goode. Antrim, N. H. 
A. K. Robins & Co., Baltimore. 
Cang. Mchy. Chicago. 


KRAUT MACHINER 
Sprague Cang. Mchy. Go., Chicago. 


LABEL Manufacturers. 
Calvert Lithograph Co. 
H. Gamse Co., Baltimore 


U. 8. Printing & ‘Litho. co. Norwood, Ohio. 


LABELING Machines, bottle and e 
Economic Machinery Co., Worcester, 


LABELING MACHINES, 
Fred. H. napp Co Co, Baltimore, Md. 
Morral orra 


LABORATORIES ws sis of ete. 
National Canners Asso., Washington ©. 
rkers, can. See Stampers and Markers. 


Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery 
Meat Choppers. See Choppers. 


Wis. Chair Co., Port sian Wis. 


MILL SUPPLIES, 
HW. Caldwell & Sons’ Co., 
Link-Belt Co.. Chicago 
Sheppard Supply & Equipment Co., Baltimore 
Machines. See Filling Ma- 
chin 
Nailing Machines. See Box Nailing Machines. 


Rg CANNERS’ MACHINERY. 
4 Co., Baltimore. 
y. Co., Chicago. 


ns. Can 
"fabs, ete., fibre. See Fibre Containers. 


Jos I Seca Crucible Co., Jersey City, N. J. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 


tainers. 
Paring Knives. 
PARING MACH 
The Goodell Co., ie, N. H. 
Sinclair-Scott Co., Baltimore. 
PASTE, canners’. 
Adex Mfg. Co., Baltim 
Commercial Paste Co. » Columbus, oO. 
F. H. Knapp Co., Baltimore. 
and BEAN SEED 
Bolgiano & Son, Baltimore. 
Landreth Seed Pa. 
Seed Co.. 
J. B. Rice Seed Co., N. Y. 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Sal 
Huntley Mfg. Co., 8 Silver Pu. N. Y, 


Invincible Grain Cleaner Co., Silver Creek, 


Sheppard Supply & Seiegnens, Co., Baltimore 


‘cee Milws Wis. 
Wis. Port is. 


Pea Harvesters. See Farming Machinery. 


Pea Hullers and Vin 
Chisholm Scott Co., oO. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
PEELING KNI 
Goodell Co., Antrim H. 
Peach and Cherry Bitter See Fruit Pitters. 


PEELING 
Goodell Co., N. H. 
Sinclair Scott “Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine <o.. ‘Salem, N. J. 


Link-Belt Co., Chicag: 
rforated jeves and 
7 Belts and Tables. See Pea Canners’ 
chy. 


Can Mey. 

Pe Sheet 

Picking Boxes. Baskets, etc. See Baskets. 
MACHINERY. 


Scales. 
Picking Belts and Tables. See Pea Canners’ 


POWER PLANT 
H. W. Caldwell & Son Co., Chicago. 
Joseph Dixon Crucible Co., Jersey City, N. J. 
t Co.. Balti 

eppar 4 qui en more 
Power Pres See Canm chinery. 

equipment. 


PRESERVERS’ MAC 
Karl Kiefer ‘Con. 
Sprague Cang. 

h Century Milwaukee, Wis. 


PULP MACHINERY. 

K. Robins & Co. ngs 
Sinciatr-Beot Co, mo 
Sprague Cang. Mehy. 


Chicago. 
Century Mchy. 


Wis. 


» canners. 
Colonial Salt Co., Chicago, Akron, =. 
ee Cleaner and Cleaner. See C 


“(ope top) cans. See 
Sardine 


Cans. 
and Scissors. See Knives. 


& CLEANSER 
J. B. Ford Co., vn Mich. 


SCALDERS, 


A N. Y. 
Edw. Renne' Sons. Baltimore. 
A. Co., Balt timore. 


chy. Co., Chicago. 
Scalding and king Baskets. See Baskets. 


Scrap Bailing Press 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See’ Bottlers’ Mchy. 
sanitary cans. See Closing 
achines. 


canners’, all variect 
& Son, Baltimore. 
D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., Chica 
W. C. Pressing & Son oO. 
J. B. Rice Seed Co., Cambrid nN. Z. 
Separators. See Pea Canning Mchy. 


SHEET METAL WORKING Machinery. 
Cameron Can Mchy. Co., Chicago, 
Shooks. See Boxes, Crates, 8 


SIEVES AND SCREEN 


SILKING MACK INES, 
Huntley Mfg. Co., Silver” "Creek, 
Invincible Grain Cleaner Co., “Creek, 


Ss rague ‘Cang. Mchy. Co., Chicago 
s and vegetable. See Corers and 


SOLDE 
Thos. Co., hia, Pa. 
pea. See Cleanin rading Mchy. 


chines, belt 
Huntley Mfg. Ce., Silver Check, N 
Sinclair Scott & Co., — 
STAMPERS AND MARKER 
Ams Machine Co., Max, City. 
Steam Cookers, continuous. See 
Steam Jacketed Kettles. See Ket 
a Pipe Covering. See Boller” “and Pipe 
overing. 


Steam Retorts. See Kettles, process. 

marking pots and brushes, 
rubber and steel type, 
brands, etc. 

A K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 
STIRRERS FOR KETTLES. 

STRING 

Huntle Co., z. 

rain Cleaner Co., Creek, 


AR Robins & Co., 
Sprague Cang. Mchy. Co., Ch > 
Century Mchy. Co., Milwa ee, Wis. 
Sugar, Canners’ 


Sungies, engine room, line shaft, etc. See 
ower Plant Equipment. 


Supply House and eral Agents. See Gen- 
ral Agents. 
See Blectrical Appliances. 


SYRUPING MACHINE. 


Ayars Machine Co., Salem, N. J. 
Peerless ©o., 
K. Robins & Co. Baltim 
20th Century Mchy. Co., Milwaukee, Wis. 


Syrup See Micro 


scopic 
Tables, See Pea Canners’ Mchy. 


TANKS, MET 
F. H. Indianapolis. 
& Co., Baiti imore, Md. 


prague Cang. ‘ae hong Chicago. 
glass li 


TANKS, WOODEN. 


W. E. Caldwell Co., Louisville, Ky. 
Gau uges. See Recoréing Instru. 
men 


Temperature Regulating Apparatus. See 


‘ontrolliers. 
Testers, can. hee Canmakers’ Mchy. 


Ticket Punches. See Stencils. 
Time Controllers. process. See Controllers. 
Tin Lithographing. See Decorated Tin. 
TIN PLATE, canmakers’. 
— Sheet and Tin Plate Co., Pitts- 


urgh, 
Carnahen Tin-Plate and Sheet Co., Canton, 0. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING 


A yore Machine Co., a 
ntley Mfg. Co., Silver savas N. Y. 
las & Co., Baltimore. 
Rt. Cang. Mchy. Co., Chicago. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 
Ayars Machine Co., Salem, N. 
Transmi chinery. Power Plant 


Trucks, mipment. etc. See Factory Toate. 
Tumblers, ass. See Glass Bottles, etc. 
Turbines. Electrical Machinery. 


Variable Speed Countershafts. See Speed 


ors. 

Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS 


Chisholm-Scott Co., Columbus. Ohio 
Warehouses. Storage. 


Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, etc. See Scalders. 


WASHERS, can and Jar. 

aves Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore. 

Cang. Mchy. Co., Baltimore. 

WASHING MACHINES, corn. 


Peerless Husker Co., Buffalo. 
Washing and Scalding Baskets. See Baskets. 


Windmills and Water Supply Systems. Se 
Tanks, wo 


Wiping Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 
Wire Scalding Baskets. See Baskets. 


Wra , paper. See Corrugated Paper 
paper. 
Wrapping Machines, can. See Labeling Mchs. 


Sprague Cang. Mchy. Co., Chicago. en 
Sin Baltimore. 
Ams Machine Co., Max, New Yor ty. 
. Regulators for Cookers, etc. See Controllers. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Seccharometers syrup testers). See Cannery 
rague Cang. chy. Co., cago. 
Stickney Portland, Me. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Cang. Mchy. Co., Calcago. 
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THE CANNING TRADE. 


TRADE MARK 
BOXES 


A SYMBOL . 
of quality—the mark of a high endeavor in the industry of 
manufacturing corrugated and solid fibre shipping boxes for 
canned goods. 


A GUIDE 


to the canner—the knowledge that his container is a product 
that will fulfill every transportation demand. 


A PLEDGE 
to the canning industry—of the maintenance of a high stan- 
dard of fibre shipping boxes and of the raw materials entering 
into their construction. 


YOUR COMPETITOR who is shipping his canned 
goods in fibre boxes has the advantage of a saving 


in weight, a saving in storage room, and a saving in 
damaged shipments. 


WE RECOMMEND a corrugated or solid fibre box 
of better and stronger specifications than the require- 
ments of the railroads. We adhere to this standard. 


WE SUGGEST the subject is well worth inquiry. 


The service of the Traffic Department, Research Laboratory, and 
Statistical Bureau, of The Container Club is offered WITHOUT 
CHARGE to shipper, carriers, and consignees, in all problems relating 
to the use of corrugated and solid fibre boxes. 


The Container Club 


An Association of Corrugated and Solid 
Fibre Box Manufacturers 


General Otlices: 


608 S. DEARBORN STREET 
CHICAGO, ILLINOIS 
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COMPANY 


INC. 


ESTABLISHED 1878 


SUBSCRIPTION: 


U. S.....$3.00 per year 


THE CANNED FOOD AUTHORITY OF THE WORLD | °2"**-8#0020rve0" 


—THE ANSWER 

“The Miracle 
Your 


AMERICAN CAN COMPANY 


The 43rd Year 
OF 
+4 
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THE CANNING TRADE. 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 


Foot of Washington St. 
Baltimore - Md. 


JOS. M. ZOLLER & CO., INC. 


OANNED FOODS, GANS. 
BOXES, PACKERS’ supPLiEs. BROKERS 


PHONES: 205-206-207 Phoenix Bidg. 
Of. PAUL 1140 & 44% BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1920-1921 

President, John R. Baines. 

Vice-President. A. J. Hubbard. 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 

COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 
summers, Jr., Edw. A. Kerr. 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, F. A. 
Torsch, Norval E. Byrd. 

Committee on Commerce, VD. H. Stevenson, Hampton 
Steele, C. F. Butterfield, E. F. 
Thomas, J. O. Langrall. 

Committee on Legislation, E. C. White, Geo. T. Phillips, 
Geo.N. Numsen, John 8. Gibbs, 
Thos. L. North. 

Committee on Claims, Fred. W. Wagner, Leroy Lan- 
grall, James B. Platt, John W. 
Schall, Jos. M. Zoller. 

Hospitality Committee, W. E. Lamble, H. W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F. « ole. 

Brokers’ Committe, Wm. Grecht, Herbert C. Rob- 
erts, J. A. Killian 

Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 

Counsel, Eli Frank. 

Chemist, Chas. Glaser. 


Our New 
Closing Machine 
Announcement 


December 1919. 
We are very much pleased to be able to advise 
you that we have purchased outright the 
Westchester Machine Company of Mt. Vernon, 
New York, thereby adding to our facilities what 
we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 

So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 


Therefore we are now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 

Simplicity Lack of Spill 

Speed Endurance 


and in all the details which go to accomplish 
these vital things. 


This Closing Machine will be known to the 
trade hereafter as 


“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 
WHEELING CAN DEPARTMENT 


A. A. MORSE, General Manager 


Central District Sales Manager: 
SYDNEY J. DAVIES 
Telephone, Main 5175 1966 Conway Building 
Chicago, Illinois 


Eastern District Sales Manager: 
DAX, 
Fulton, N. Y. 
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THE Canning TRADE 


“Greater Baltimore” 


The Most Profitable Canning Tomato 


“GREATER BALTIMORE’ TOMATO 
Selected Stock $3.50 per Pound, Shipped when You Desire 


We offer a Limited Amount of our Extra Selected Stock 
Seed Saved Entirely from Crown Set Fruit of the Most Prolific Plants at $4.00 per pound 


Put Up in Any Size Packages to Suit Your Needs— Without Extra Charge 
Terms: 2% 30 days or 90 days net. Shipment at any time 


We, as Tomato growers, have learned from our long years of experience that it is 
necessary to grow Tomatoes for seed in the proper climatic conditions. To make such 
selections as will warrant quality and abundant production. We know that fields should 
be rogued before the time of colonization and the Tomatoes should not be picked from the 
vine until the seed has received such strength from its parent that will guarantee to give its 
offspring such vitality that will insure a strong and vigorous growth. This is the kind of 
seed we are offering to our customers. 


We know it will produce for you “ Big Crops” of fine quality Tomatoes 


J. Bolgiano & Son 


ESTABLISHED GROWERS OF PEDIGREED TOMATO SEED TRUSTED 
1818 OVER 


Baltimore, Md., Ss. A. CENTURY 


See Our Advertisement on Other Side 
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THE Canning TRADE 


An Extremely Early Tomato © 
Tomato 


Produces Perfect, Smooth, Deep Red, Solid Tomatoes. The Plants are Strong and Vigorous Growers 
Free From Blight and Wilt. 


“JOHN BAER’’ TOMATO PERFECT BLOSSOM END ; PERFECT STEM END 
BOLGIANO’S PERFECT TYPE FREE FROM SCAR FREE FROM CORE AND BLEMISHES 


We are Sole Distributors of the Originator’s Stock of ‘John Baer’ Tomato. 
Beware of Imitations and Substitutes. 


*John Baer’ Tomato $6.00 per Pound 


Wholesale Prices to Canners Only 
Terms; 2% 30 days or 90 days Net. Shipment at any time, 


PER LB PER LB. 
Greater Baitimore..- .... 3.50 I. X. L., Bolgiano’s Extra Early---........... 3.50 
Greater Baltimore (Special Stock)... . 4.00 Bonny Best (Purest Stock).-......--.-..-..-..---. 3.00 
My Maryland... Livingston’s 2.50 
My Maryland (Special 7.50 4.00 
The Great B. B.— Bolgiano’s 3.00 2.50 
Red Rock, Extra Fine Stock 3.00 Belly Red or Wade. 8.50 
Red Rock, (Special Stock) ------.-.-...----------- 3.50 Livingston’s Favorite.-.........----.---------------- 2.50 
Livingston’s New Stone (Pure) --.------------. 2.50 King of the Earlies---.............. .-.-...--.-.---- 8.00 
Livingston’s New Stone (Special) ------------ 3.06 Spark’s Earliana (Langdon’s)-----.........-.-.-. 3.00 
Burpee’s 2.50 Chalk’s Jewel 3.00 
GREEN POD BEANS per 1p, LIMA BEANS Per Lb. SPINACH Per Lb. 
Extra Early $ .12 Fordhook Bush Bloomsdale Savoy, 1919 Crop....... 15 
Refugee or 1,000 to 13 BEETS 
Burpee’s Stringless 12 Challenger 19 Detroit Dark Red. -40 
Early Red ‘12 BEANS—Green Pod Pole New “Early 1.25 
Dwarf 13 London Horticultural... 
WAX BEANS COBN Pordhook 45 
Wardwell’s Wax 14 Narrow Grain Evergreen ........... 10 .50 
Hodson Wax..............: Gillespies Early Neck.............. 10 Chicago 50 
Prolific Black Wax 13 White Evergreen 10 Pittsburg Pickling 65 
J. Bolgiano & Son BALTIMORE, MD.., U. S. A. 


U. 8S. Food Administration License No. G-06237 Advestionment the Other 
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THE CANNING TRADE. 


AYARS NEW PERFECTION 
PEA AND BEAN 


Simplest 
Smallest 
Fastest 
Fewer Parts 
Than Any 
Other Filler 
Made 


PATENTS PENDING 


FILLER 


Fills 
Peas 
Baked Beans 
Lima Beans 
Red Kidney 
Beans 
Hominy 
Etc. 


Used in Maryland, New Jersey, Wisconsin and New York States 


During the Past Pea Season with Great Results 


Ayars Machine Co., Salem, N. J. 
Gentlemen: 


Markesan, Wis., Dec. 8, 1919. 


With reference to your New Perfection Pea and Bean Filling Machines. 

We used one of these machines during our 1919 season in canning peas, and we have 

this to say for the Filler. We were entirely satisfied in every way and we feel that we can 

not say anything too good for them. The machine gave no trouble whatever, and placed 
the peas in the cans in much better shape than any machine we had ever used before. 

_ The fact that you now have our order for two more of these machines for immediate 

delivery should suffice to assure you of our entire satisfaction. 


Yours very truly, 


GRAND RIVER CANNING CO. 


WRITE FOR DESCRIPTIVE CIRCULAR AND PRICES 


Ayars Machine Company, 


Salem, 
New Jersey. 


BROWN, BOGGS CO., Lrp., HamitTon, Ont., Sole Agents for Canada. 
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THE CANNING TRADE. 


SEAL OF THE 
SANITARY 


SEE Waar Tunis Broker Says 


Henry M. Day & Co. 


Inc. 


81 Hudson Street 
New York 


March 17th, 1920 


‘‘We cheerfully endorse the 
campaign of advertising 
launched by the National 
Canners Association. 

“We firmly believe that 
this advertising campaign will 
prove very beneficial to the can- 
ning industry and be a means 
of increasing the consumption 
which will naturally be re- 
flected to the packer. 

‘‘Large appropriations are 
made each year by national 
advertisers and the fact that 
their business increases every 
year is a sure indication that 
it is a paying proposition.’’ 

Very truly yours, 
Henry M. Day & Co., Inc. 


A nation-wide organization tormed in 1907, consisting of pro- 
ducers of all varieties of hermetically sealed canned foods 
which have been sterilized by heat. It neither produces, buys, 
nor sells. Its purpose is to assure for the mutual benefit 
of the industry and the public, the best canned foods 
that scientific knowledge and human skill caa produce. 


Desirable 


or 
undesirable? 


HEN a woman opens a can of food 
which isn’t worth her money does 
she merely blame the brand? 


Unfortunately, no, she blames canned 
food generally. 


It is unfair, but it is human nature. 
Show her how to discriminate. Guide her. 


The National Canners Association In- 
spection Seal on Canned Food will be her 
guide—it will be the universal sign of a 
desirable product. 


The privilege of this Seal will be denied 
to every undesirable product. 


Our extensive advertising campaign will 
teach the women of America to buy canned 
foods bearing the Inspection Seal. — 


The Seal will be on the 1920 pack. 
Thousands of cases are being contracted for 
by the trade. Complete information will 


_promptly be sent to any canner requesting it. 


National Canners Association 
Washington, D. C. 
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